U.S. Department of Justice
Washington, DC 20530

¥

t
OMB NO.1124-0002

Supplemental Statement
Pursuant to Section 2 of the Foreign Agents Reglstratlon‘A ,

of 1938, as amended

For Six Month Period Endlng ‘JUNE 30 , 2008

) (l.nscn date)

I - REGISTRANT
1. (@) Name of Registrant (b) Registration No. qq 1
CARIBBEAN TOURISM ORGANIZATION

(c) Business Address(es) of Registrant

{8 O”“gw ﬂﬁm & -[’ﬁ Fre g _-__

IR AC

New f”/o,e/( , MY 000

2. Has there been a change in the information previously furnished in connection with the following

(@+  Ifan individual: .
(1) Residence address(es) Yes ] "No &
(2) Citizenship Yes [ ~ No &
(3) Occupation "~ Yes [] A No iJ
. v —~
(b) If an organization: ' =
(1) Name ‘ Yes [ No R =
(2) Ownership or control Yes [ . No 4 A
(3) Branch offices - . Yes [ o No @ —
. T
(c) Explain fully all changes, if any, indicated in items (a) and (b) above. oo
o

PR

IF THE REGISTRANT IS AN INDIV]DUAL OMIT RESPONSE TO ITEMS 3, 4 AND 5(a)

3. If you have previously filed Exhibit C', state whether any changes therein have occurred during thlS 6 month reportmg period.

: Yes [J No &
If yes, have you ﬁ]ed an amendment to the Exhibit C? Yes [ No [

If no, please attach the required amendment.

¢

DC 20530.)
FORM NSD-2

Formerly CRM-154 . - ' SEPTEMBER 2007
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4. (a) Have any persons ceased acting as partners, officers, directors or similar officials of the registrant during this 6 month reporting
period? Yes [] ‘No &

If yes, furnish the following information:

Name _ Position Date connection ended

- (b) Have any persons become partners, officers, directors or similar officials during this 6 month reporting period?

Yes [ : Noﬂ

If yes, furnish the following information:

Name Residence Citizenship Position Date
' -address - o assumed

5.(a) Has any person named in item 4(b) rendered services directly in furtherance of the interests of any fore1gn principal?

Yes [] No

If yes, identify each such person and describe his service.

(b) Have any employees or individuals, who have filed a short form registration statement, terminated their employment or
connection with the registrant during this 6 month reporting period? Yes [ . No W@
If yes, furnish the following information: ' ’ '
Name Position or connection * Date terminated

(c) During this 6 month reporting period, has the registrant hired as employees or in any other capacity, any persons who rendered
or will render services to the registrant directly in furtherance of the interests of any foreign prmcxpal(s) in other than a clerical or
secretarial, or in a related or similar capacity? Yes [] No

If yes, furnish the following information:

Name Residence Citizenship Position Date
: address assumed

6. Have short form registration statements been filed by all of the persons named in Items 5(a) and 5(c) of the supplemental statement?
Yes [ No

If no, list names of persons who have not filed the required statement.
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7. Has your connection with any foreign principal ended during this 6 month reporting period?
Yes [] No

‘If yes, furnish the following information:

Name of foreign principal - _ Date of termination
1

8. Have you acquired any new foreign principal? during this 6 month reporting period?
Yes [ No ﬁ

If yes, furnish the following information:

Name and address of foreign principal ' Date acquired- :

9. In addition to those named in ltems 7 and 8, i any, list foreign principals? whom you continued to represent during the 6 month
reporting period. ANCUILLA | ANTICUA & BaogubA, ARWEA | THE BAHAMAS  BAREALOS .
BELITE . Bermudd, borinia €, BRITISH YireIn 1SLA /\/As; Cﬂymm\/ TsLAM4S
CURAC A 0, bomirica, Pom: 1lans /Zeﬂu £LIC, CLENALBA, CundLonre,

Sﬂ!ﬂﬂ?’ﬁ ST AMARTIN, ENSRAMNA, H31T7, JﬁM/}/CA /V//M/m//aa( MONTICRAAY
ST EwsrATiuf, STRITTEY NEVIS, ST Litif)] ST ppaphrin), SEvimcinit b THE Crtrn el

SUA ¢
NAME, St 1058 9@&9{0, TULKS & Crr oL Tiip il | NSy g7 UGLA .

MIE g éA/L/[[FﬁH TOUMIIN Opc prt ! ZATION /] THE Prir~ A AL gD THE

Counralgs ALE MEMEELL of THE I £EEGAS FOUMNSPN  PACANIZAT 104 )
10. EXHIBITS A AND B
(a) Have you filed for each of the newly acquired foreign principals in Item 8 the following:
Exhibit A2 Yes [] No [ /\/
Exhibit B* Yes [ No [J / A

If no, please attach the required exhibit.

(b) Have there been any changes in the Exhibits A and B previously filed for any foreign principal whom you
‘ . represented during the 6 month period? Yes [] No []

If yes, have you filed an amendment to these exhibits? Yes [ No [J A///)'

If no, please attach the required amendment.

2 The term “foreign principal” includes, in addition to those defined in Section 1(b) of the Act, an individual organization any of whose activities are directly or indirectly supervised, directed,
controlled, financed, or subsidized in whole or in major part by a foreign govemnment, foreign political party, foreign organization or foreign individua). (See Rule 100(a) (9).) A registrant who
represents more than one foreign principal is required to list in the statements he files under the Act onty those principals for whom he is not entitled to claim exemption under Section 3 of the

Act. (See Rule 208.) )
3 The Exhibit A, which is filed on Form NSD-3 (Formerly CRM-157), sets forth the information required to be disclosed concerning each foreign principal.

4 The Exhibit-B, which is filed on Form NSD-4-(Formerly CRM-155), sets forth the information concerning the agreement or understanding between the registrant and the foreign principal.
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IIT - ACTIVITIES

11. During this 6 month reporting period, have you engaged in any activities for or rendered any services to any foreign principal
named in Items 7, 8, and 9 of this statement? Yes X No (]

If yes, identify each such foreign principal and describe in full detail your activities and services:

PromoTIoAN oPTouns T Tapvér To 7’//5 Cooias 2 6ans L8610 BY #EAN of
PuBLICITY RELEASES | 4iSTRIBUTI0N TO ToUR/IST [orD6R Ar/® fusic
ﬂé/-ﬁ//o/Ji o THE Jo1~T Zpi76a €8T 0FTHE Lordier) Copormpensss -
FShars Ao THE USY AQID Pubaio /étcb, A WELL RS [oa AfLLIGO

MEMEGLS EANCPEED 8/ THE 0PELATIONS of HoTEL IN TUE LR i1AEAA)
CoVerine ClInALli2 60 CENERRL A CTIVITIES foR THy C oV Gard i i
~y

Robnmdo S Wik . pus pemeied of The wocirTRANT

12. During this 6 month reporting period, have you on behalf of any foreign principal engaged in polmcal activity® as defined below?

- Yes [ NOE _

If yes, identify each such foreign principal and describe in full detail all such political activity, indicating, among other things,
the relations, interests and policies sought to be influenced and the means employed to achieve this purpose. If the registrant
arranged, sponsored or delivered speeches, lectures or radio and TV broadcasts, give details as to dates and places of delivery,
names of speakers and subject matter.

13. In addition to the above descnbed activities, if any, have you engaged in act1v1ty on your own behalf which beneﬁts any or all of
your foreign prmcxpa]s? T Yes [J No 4

-5 The term “political activities” means any acnvny that the person engaging in believes will, or that the person intends to, in any way tnffuence any agency or official of the Government of the
Umted States or ‘any section of thc pubhc within the United States with reference to formu(atmg adoptmg or changmg the domestic or foreign policies of the United States or with reference to the
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u-—q--——-w- A
statement, or from any other source, for or in the interests of any such foreign principal, any‘contn’butlons,
either as compensatxon or otherwxse'? Yes ﬁ No [:I b 2

If no, explain why.

) RECEIPTS FUND RAISING CAMPA]GN

During this 6 month reporting period, have you received, as part of a fund ralsmg campa1gn" any money on behalf of any

form&n principal named in items 7, 8, or 9 of this statement? Yes [ No @ G
If yes, have you filed an Exhlblt D8 to your registration? . Yes [J No [
If yes, indicate the date the Exhibit D was filed. Date :

(c) RECEIPTS - THINGS OF VALUE

During this 6 month reporting period, have you received any thlng of value® other than money from any foreign principal
named in Items 7, 8, or 9 of this statement, or from any other source, for or in the interests of any such forelgn principal?
Yes [J

No ﬂ_
If yes, furnish the following information:

Name of ‘ Date Description of

foreign principal received  § thing of value

g - Purpose

6, 7 A registrant is required to file an Exhibit D if he collects or receives contributions, loans, money, or other things of value for a foreign principal, as part of a fund raising campaign
(See Rule 201(e).)

8 An Exhibit D, for which no printed form is provided, sets forth an account of money collected or received as a result of a fund raising campaign and transmitted for a foreign principal.
9 Things of value include but are not limited to gifts, interest free loans, expense free travel, favored stock purchases, exclusive rights, favored treatment over competitors, “kickbacks,” and the like
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15. (2) DISBURSEMENTS — MONIES
During this 6 month reporting period, have you

(1) disbursed or expended monies in connection with activity on behalf of any foreign principal named in Items 7, 8, or
9 of this statement? Yes ‘E No J

(2) transmitted monies to any such foreign principal? Yes [] No R

If no, explain in full detail why there were no disbursements made on behalf of any foreign principal.

If yes, set forth below in the required detail and separately for each foreign principal an account of such monies, including
monies transmitted, if any, to each foreign principal.

Date To whom "Purpose Amount

6 NTTACHED STHEOULE g SHonm e yispss dritunsvg. BheH ¥OF

g1,00y, 1076

~ Total
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(b) DISBURSEMENTS — THINGS OF VALUE

During this 6 month reporting period, have you disposed of anything of value!® other than money in furtherance of orin
connectlon with activities on behalf of any foreign principal named in Items 7, 8, or 9 of this statement? .

Yes [J No K

If yes, furnish the foliowing information:

Date , Name of person On behalf of Description of thing | Phrpose '
disposed to whom given what foreign principal of value :

N/

() DISBURSEMENTS — POLITICAL CONTRIBUTIONS

During this 6 month reporting period, have you from your own funds and on your own behalf either directly or through any
other person, made any contributions of money or other things of value'' in connection with an election to any political office,
or in connection with any primary election, convention, or caucus held to select candidates for political office?

Yes [ " No $. :

If yes, furnish the following information:

Date _ Amount or thing : Name of Name of
of value political - _ candidate
organization '

/\//,4*

10, 11 Things of value nclude but are not hmxled to gifts, interest free loans, expense free travel, favored stock purchases, exclusive rights, favored treatment over competitors, “kickbacks” and the

like.
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VY - INFORMATIONAL MATERIALS

16. During this 6 month reporting perlod did you prepare, dlssemmate or cause to be disseminated any informational materials’

Yes @ No [J
IF YES, RESPOND TO THE REMAINING ITEMS IN SECTION V.

17. Identify each such foreign principal.

v&ﬂ@/g,g,m,\/" %wujm chﬁ}_/ﬁz/,o:///o,\l

18. During this 6 month reporting period, has any foreign principal established a budget or allocated a specified sum of money to
finance your activities in preparing or disseminating informational materials? Yes [ No [J

if yes, identify éach“sﬁch foreign principal, specify amount, and indicate for what period of time.
g/ 3 97 2918 uﬂ ECEVED foom OUR MEMEGR (o ITIEL INTED
0N prags.

2 ‘.;L_;,/Jf? frv Taruany 1,2.00€ 70 Faare 30, 5008

19. During thlS 6 month reportmg perlod did your activities in preparing, disseminating or causing the dlssemmauon of mformatlonal
materials include th of any of the following: :

O Radioor TV Lok ﬁl Magazine or newspaper ~ [] Motion picture films - [0 Letters or telegrams
broadcasts 5 St articles :
Advertising campalgns ﬁ@‘ Press releases ' [0 Pamphlets or other publications [ Lectures or speeches

L crodlo
A/S TAIR ur/w\/ Ovp TOURISM fwaT/oNﬂL ch//uu_c

(0 Newspapers (0 Libraries
(0 Editors : ‘ [0 Educational institutions

O C1v1c groups. or associations - [0 Nationality groups

A/Jﬁ

[d Other (specify)

- 22. Didyouf ﬁle w1th the Regxstratlon Unit, U.S. Department of Justice a copy of each item of such informational materials
dlssemmated or caused t:fﬁ dxssemmated during this 6 month repomng period? Yes [J No (1 S

such informational materlals with the statement requlred by Section 4(b) of the Act?

No [

- . 12 The term informational matcnals lncludes any oral, visual, graphic, written, or pictorial information or matter of any kmd including that published by means of advertising, books,
periodicals, newspapers, lectures, broadcasu motion pictures, or any means or instrumentality of interstate or foreign commerce or otherwise. Informational materials disseminated by an agent of a
forengn principal as part of an ncu i f [ exempt from regxstratlon or an activity which by itself would not require registration, need not be filed pursuant to Section 4(b) of the Act.
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v VI - EXECUTION

In accordance with 28 U.S.C. §1746, the undersigned swear(s) or affirm(s) under penalty of .pel]
have) read the information set forth in this regxstratlon statement and the attached exhibits and that he/ Ve

phvez 12

that the undersigned make(s) no representation as to the truth or accuracy of the information containéd. °d.in _}l;g a;gac d)Short Form
Registration Statement(s), if any, insofar as such informationis not w1thm his/her (their) personal knowledg%fw;

(Date of signature ) - (Type or print name under eac

=

13 This statement shall be signed by the individual agent, 1f the registrant is an individual, or by a majonity of those pariners, officers, directors or persons performing similar functions, if the registrant is an organization,
except that the organization can, by power of attorney, authorize one or more individuals to execute this statement on its behalf.



UNITED STATES DEPARTMENT OF JUSTICE
FARA REGISTRATIONUNIT
NATIONAL SECURITY DIVISION
WASHINGTON, D.C. 20530

NOTICE
Please answer the following qhestions and return this sheet in triplicate with your

Supplemental Statement:
Is your answer to Item 16 of Section V (Informational Materials — page 8 of Form NSD-2,

1.
formerly Form CRM-154 Supplemental Statement):

. YES X or NO
(If your answer to question 1 is “yes” do not answer question 2.of this fonn.)

Do you disseminate any material in connection with your registration:

2.
'YES. ' or NO

(If your answer to question 2 is “yes” please forward for our review copies of all material including:
films, film catalogs, posters, brochures, press releases, etc. which you have disseminated during the

past six months.)

P
< =

Signature

LiINn HOMV&:S!?BH/SE&/NHO
B8 W 01 139 gy

/<E-"/7H O . Z/ﬁ/of/}«7

- Please type or print name of
Signatory on the line above

Accountss g
Title




U.S. Department of Justice

National Security Division

Washington, DC 20530

THIS FORM IS TO BE AN OFFICIAL ATTACHMENT TO YOUR CURRENT SUPPLEMENTAL
STATEMENT - PLEASE EXECUTE IN TRIPLICATE

SHORT-FORM REGISTRATION INFORMATION SHEET

SECTION A
The Department records list active short-form registration statements for the following persons of your

organization filed on the date indicated by each name. If a person is not still functioning in the same capacity
directly on behalf of the foreign principal, please show the date of termination.

Short Form List for Registrant: Caribbean Tourism Organization,USA Inc.

Last Name First Name and Other Names Registration Date Termination Date Role
Riley Clyde Hugh 12/10/2002
Lindsay Keith O'Neil 01/19/2006
©
2o
§ S
o
= o
=

¥
1
3]

8h -8



U.S. Department of Justice

~ National Security Diy S10;

" Washington, DC 20530

SECTION B

In addition to those persons listed in Section A, list below all current employees rendenng

services directly on behalf of the foreign principals(s) who have not filed short—form registration
statements. (Do not list clerks, secretaries, typists or employees in a similar or related capacity). If
form, please

there is some question as to whether an employee has an obligation to file a short-
address a letter to the Registration Unit descnbmg the activities and connectlon with the forelgn

principal.
Name Function’ Date Hired .-
\
A
Signature: Date: -
Title: ;:;; -
[ 2 T v |
e
2o
"
c’) ——
g ©
&
g @
S =
£ o
"“i



CARIBBEAN TOURISM ORGANIZATION

SCHEDULE A

GOV MEMBERS

HO

ALLIED MEMBERS

TRADE SHOWS

INTEREST INCOME
SUSTAINABLE TOURISM CONFERENCE

TOTAL
CHAPTERS

TOTAL RECEIVED

1,397,291.00

411,985.00

56,436.00

0.00
14,742.00
74,594.00

198,882.00

2,153,930.00

1151938793971y

818 W 01 130 gy

S



CARIBBEAN TOURISM ORGANIZATION

SCHEDULE B

DISBURSEMENTS

SALARIES AND WAGES
PAYROLL TAXES

EMPLOYEE PENSION

EMPLOYEE MEDICAL INSURANCE
EQUIPMENT RENTAL/MAINTENANCE
OFFICE RENT

OFFICE SUPPLIES -
POSTAGE/SHIPPING/MESSENGER
INTERNET DEVELOPMENT
SUSTAINABLE TOURISM CONFERENCE
INSURANCES

TELEPHONE & FAX

TRAVEL

CONSULTANCY FEES

PROMOTIONS

PUBLIC RELATIONS

ADVERTISING & FULFILLMENT EXPENSE
BANK/CREDIT CARDS SERVICE CHARGE
SUBSCRIPTIONS

OTHER EXPENSE

LEGAL FEES

TRADE SHOWS

TOTAL DISBURSEMENTS BY CTO NEW YORK
TOTAL DISBURSEMENTS BY CHAPTERS

TOTAL DISBURSEMENTS

$

305,383
24,286
28,305
63,808

8,001
112,225
2,713
3,792
139,682
3,150
15,324
16,088
8,046
2,400

586,002

85,009
1,879
6,825

425
4,467
28,602
16,955

1,463,367
201,040

1,664,407



January 1, 2008 - June, 30, 2008

Garden State Chapter
Greater Atlanta

Greater Detroit

Greater Houston

Greater New York
Greater Washington

Long Island - NY
Maryland

Chicago Mid West

New England

Pacific Northwest (Seattle)
South Florida

North Texas CTO Chapter

Colorado Chapter- Rocky Mtn.

Cascade Chapter - Oregon
Greater Los Angeles

Greater Philadelphia Tri-State
Mid Florida Chapter

NE Ohio Chapter

Northern California Chapter
Connecticut Chapter

Orange County San Diego
Sacremento Chapter

-San Diego

CTO CHAPTERS ,
CASH RECEIPTS & DISBURSEMENTS

5966
509
2680
2908
13208
710
3951
6193
39227
20826
5219
20813
3993
0
18644
483
20113
1951
6222
6368
14795
2967
2136
3937
203819

0
9296
10214
4374
0

0

0
190568
74885
95687
4556
10417
1616
0
8224
0
21311
0

0

0
19691
1900
0
3753
198882

0
5737
10667
5021
0

0

0
16064
81482
10897
4803
12262
2107
0
12164
0
22005
0

0

0
14344
911

0
2576
201040

LIND NOHIYELSIDIU/SIT/WYD

BAL 12/31/07 RECEIPTS PAYMENTS BAL 6/30/008

5966
4068
2227
2261

13208
710
3951
9187
32630
19516
4972
18968
3502
0
14704
483
19419
1951
6222
6368
20142
3956
2136

., 5114

£201661

68 W 01 130



CTO MEMBER COUNTRIES

Anguilla

Antigua and Barbuda
Aruba

Bahamas

Barbados

Belize

Bermuda

Bonaire

British Virgin Islands
Cayman Islands
Cuba

Curacao

Dominica

Dominican Republic
Grenada
Guadeloupe/St. Barts

Guyana

Haiti

Jamaica

Martinique

Montserrat

Puerto Rico

St. Eustatius

St. Kitts and Nevis

St. Lucia

St. Maarten

St. Martin

St. Vincent & the Grenadines
Suriname

Trinidad and Tobago

Turks and Caicos Islands
United States Virgin Islands
Venezuela




80 Broad Street, 32nd Floor, New York, NY 10004, Phone: 212-635-9530, Fax: 212-635-9511
E-mail: ctony@caribrourism.com

I
Q
&4

% ) A
7oupism o

DEPARTMENT OF JUSTICE
ACTIVITY REPORT
JANUARY 2008 — JUNE 2008

January

07

08

17

22

23

23

30

31

SAC-Sierra Chapter — Trade Show, sponsored by Classic Vacatlons
and held at Doubletree Hotel

New England Chapter — Holiday Cocktail Party, sponsored by New
England Chapter, PATA and NEASTA, NE

South Florida Chapter — Dinner seminar, sponsored by Virgin
Islands, and held at Mahogany Grille Restaurant, FL

7/530/WHI

33

Greater Atlanta Chapter — Educational seminar, sponsored by St:
Kitts Tourist Board, and held at Sheraton Buckhead Hotel v =

o R

Greater Houston Chapter — Educational meeting, sponsored by the -
USVI Tourist Board, and held at Dave & Buster’s, Houston, TX. ~

15T

New England Chapter — Educational seminar sponsored by St. Kitts
& Nevis, NE

Long Island Chapter — Educational seminar, sponsored by Cayman
Islands Tourist Board, and held at The Mansion, Woodbury, LI

South Florida Chapter — Board Meeting, sponsored by South Florida
Chapter, and held at the Jamaica Tourist Office, FL.

North Texas Chapter — Educational seminar sponsored by Jamaica
Tourist Board and held at the Dallas Omni Hotel, Dallas, TX

RESEARCH & DEVELOPMENT * TRAINING * MARKETING * PLANNING * CONSULTANCY SERVICES

CREAN



February

04  North Texas Chapter - Training Seminar sponsored by the North
Texas Chapter and held at International Pancake House, Dallas, TX.

06  Greater Philadelphia Tri-State — Educational seminar sponsored by
Antigua and Barbuda Tourist Board, and held at the Hilton
Philadelphia Airport, PA

12  South Florida Chapter — Dinner seminar, sponsored by Turks &
: Caicos, and held at the Miami Hilton Hotel, FL.

14  Greater Atlanta Chapter — Educational seminar, sponsored by Nevis
Tourist Board, and held at Anthony’s Restaurant

20  Connecticut Chapter —Educational seminar sponsored by the Puerto
Rico Tourism Company and held at Anthony’s Oceanview, CT

21  New England Chapter —Educational seminar sponsored by Puerto
Rico Tourism Company

22-24 New England Chapter —Participation in the Boston Globe Travel
Show '

27  Cascade Chapter —Cruise night sponsored by the Cascade Chapter,
and held at Red Lion Hotel, Portland Convention Center, Portland,
OR. ' ' '. '

27  Long Island Chapter — Educ-ational seminar, sponsored by Anguilla
Tourist Board, and held at The Mansion, Woodbury, LI.

27  SAC-Sierra Chapter — Educational seminar on the Caribbean,
sponsored by St. Kitts & Nevis Tourist Board. :

28 - Greater Houston Chapter — Educational meeting, sponsored by the
Jamaica Tourist Board, and held at Hotel Indigo, Houston, TX.



March

03

0s

05

13
18

18

19

19

SAC-Sierra Chapter — Educational seininar, sponsored by Carnival
Cruise Lines

North Texas Chapter — Educational seminar, sponsored by British
Virgin Islands Tourist Board, and held at the Dallas Omni Hotel,
Dallas, TX.

South Florida Chapter — Board Meeting, Sponsored by the South
Florida Chapter, and held at the Longhorn Steakhouse. FL.

‘Greater Houston Chapter — Educational meeting, sponsored by the

British Virgin Islands Tourist Board, and held at Hotel Indigo,
Houston, TX.

Greater Philadelphia Tri-State Chapter — Educational seminar
sponsored by Caribbean Family Travel Showcase, and held at Hilton
Philadelphia Airport, PA

Greater Atlanta Chapter — Educational seminar sponsored by the

Jamaica Tourist Board.

New England Chapter — Educational seminar sponsored by
Barbados, NE. :

Connecticut Chapter - Educational seminar sponsored by St.
Maarten/St. Martin Tourist Board and held at the Silver Sands Beach
Club

South Florida Chapter — CTO Cruise night, sponsored by CTO-
Southeast Chapter, and held at Dave & Buster’s, FL.

Greater New York Chapter — Membership meeting, sponsored by
Barbados Tourism Authority, and held at 3 West Club, NYC




25

26

27

30

Cascade Chapter — Dinner seminar, sponsored by the British Virgin
Islands Tourist Board, and held at the Red Lion Hotel, Portland
Convention Center, and Portland, OR.

Pacific North‘east Chapter — Educational seminar with British Vifgin
Islands Tourist Board and GoGo Worldwide Vacation, sponsored by
British Virgin Islands Tourist Board, and held at the Great American
Casino

Long Island Chaptef — Educational seminar, sponsored by Sandals,
and held at The Mansion, Woodbury, LI

South Florida Chapter — Site Inspection and Fundraising Norwegian
Dawn, sponsored by Norwegian Cruise L1ne and held at Port of
Miami, FL. :

April

03

08

10

15

16

17

North Texas Chapter — Educational seminar, sponsored by Aruba
Tourism Authority, and held at the Dallas Omni Hotel, Dallas, TX.

Greater Philadelphia Tri-State Chapter Educatlonal seminar

_sponsored by Grenada Specialist Program, and held at the Hilton

Philadelphia Airport, PA

South Florida Chapter — Dinner seminar, sponsored by Belize
Tourist Board, and held at Ten Palms Restaurant, FL. ’

New England Chapter CTO — Educational seminar featuring the
Caribbean Hilton Hotels, NE

Connecticut Chapter — Educational seminar sponsored by St. Lucia
Tourist Board and held at Anthony’s Ocean view, CT

Long Island Chapter — Educational seminar, sponsored by the USVI
Tourist Board, and held at The Mansion, Woodbury, LI

Greater Atlanta Chapter — Educational seminar sponsored by The
Puerto Rico Tourism Company



2

22

28

07

07

07

13

13

15

Pacific Northwest Chapter — Dinner seminar, sponsored by the
Caribbean Travel Ltd, and held at the Great American Casino

SAC-Sierra Chapter — Trade Show sponsored by Travel Trade
Shows/Aruba Tourism Authority, and held at the Doubletree Hotel

Cascade Chapter — President Meeting, sponsored by the Cascade
Chapter, and held at the Turks & Caicos Tourist Board, Portland, OR.

SAC-Sierra Chapter — FAM Trip, sponsored by Dominican
Republic Tourism Board (Punta Cana).

North Texas Chapter — educatidnal seminar, sponsored by the Puerto
Rico Tourism Company, and held at the Dallas Omni Hotel, Dallas,

TX.

New England Chapter — Educational seminar, sponsored by the
Dominican Republic Tourism Board, NE

South Florida Chapter — Board Meeting sponsored by
South Florida Chapter, held at Jamaica Tourist Board, FL.

~ Greater Philadelphia Tri-State Chapter — Educational seminar

sponsored by Bermuda Tourist Board, held at Hilton Philadelphia
Airport, PA |

Greater New York Chapter — Membership Meetintg, spohsored by
Aruba Tourism Authority, and held at 3 West Club, NYC

Connecticut Chapter — Educational seminar sponsored by A+W
Marketing, and held at The Dockside, Branford, CT

South Florida Chapter — Dinner seminar, sponsored by the Bahamas
Tourist Board, and held at Dave & Buster’s, FL.



15  Greater Atlanta Chapter — Educational seminar sponsored by the St
Martin/St. Maarten Tourist Board

20 Greater Houston Chapter — Educational Seminar, sponsored by the
US Passport & TSA, and held at Hotel Indigo, Houston, TX.

28  Pacific Northwest Chapter — Dinner seminar, sponsored by the
Dominican Republic Tourism Board, and held at the Great American
Casino

28  Long Island Chapter — Educational seminar, sponsored by the
Wyndham, and held at The Mansion, Woodbury, LI

29  Cascade Chapter — Dinner seminar, sponsored by Dominican
Republic Tourism Borad, held at the Red Lion Hotel, Portland
Convention Centre, Portland, OR. '

30-31 South Florida Chapter — FAM Trip to Bahamas, and sponsored by
the Bahamas Tourist Board, and held at Port of Ft. Lauderdale
(depart), FL

“June

 SAC-Sierra Chapter — Educational seminar sponsored by the
Bahamas Tourist Board.

04  Greater Philadelphia Tri-State Chapter — Membership
Appreciation sponsored by the Greater Philadelphia Tri-State Chapter,
and held at the Hilton Philadelphia Airport, PA

08  South Florida Chapter — Dinner seminar, sponsored by Aruba
Tourism Authority, and held at Le Cordon Bleu School of Culinary
Arts, FL.

07 The Greater New York Chapter — Soft opening of the location of
the Puerto Rico Tourism Company, and held at 3West Club, NYC.

19  Greater Atlanta Chapter — Educational seminar sponsored by the
Bahamas Tourist Board,
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Pacific Northeast Chapter — Dinner seminar featuring Caribbean
Travel Ltd, sponsored the Pacific Northwest Chapter, and held at the

~ Great American Casino

Long Island Chapter - Educational seminar, sponsored by Grenada
Tourist Board, and held at The Mansiqn, Woodbury, LI

Cascade Chapter — Dinner seminar, sponsored by Belize Tourist
Board, and held at the Red Lion Hotel, Portland Convention Centre,
Portland, OR.
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Chairman & Director for GOVERNMENTS
Hon. Allen Chastanet

Minister of Tourism & Civil Aviation
Ministry of Tourism & Civil Aviation

3rd Floor, Sir Stanislaus James Building
The Waterfront

Castries St. Lucia

Tel: 758-451-4600

Fax: 758-451-7414
achastanet@stlucia.org
dmontrope@candw.lc

2nd Vice Chairman & Director for GOVERNMENTS

1st Vice Chairman & Director for GOVERNMENTS
Hon. Harold Lovell

Minister of Tourism & Civil Aviation
Government of Antigua & Barbuda
Queen Elizabeth Highway

St. John's ANTIGUA & BARBUDA
Tel: 268-462-0480

Fax: 268-462-2836
harold.lovell@ab.gov.ag
shirley.benjamin@ab.gov.ag

Hon. Edmund Bartlett
Minister of Tourism, Entertainment & Culture
Ministry of Tourism, Entertainment & Culture
64 Knutsford Boulevard, 3rd Floor

Kingston 5 JAMAICA

Tel: 876-920-4945-46

Fax: 876-920-6512

melanyg@tpdco.org

4th Vice Chairman & Director for GOVERNMENTS

3rd Vice Chairman & Director for GOVERNMENTS
Hon. Richard Skerritt ’
Minister of State for Tourism, Sports & Culture
Office of the Prime Minister

P.O. Box 878, Building 9

Port Zante

Basseterre ST. KITTS

Tel: 869-465-2521

Fax: 869-465-7075

ricky.skerritt@stkittstourism.kn

info@stkittstourism.kn

Hon . Dr. Clarice Modeste-Curwen
Minister of Tourism, Civil Aviation & Culture
Ministry of Tourism, Civil Aviation & Culture
Ministerial Complex, 4th Fi.

Botanical Gardens's Tanteen

St. George's Grenada

Tel: 473-440-0366-67

Fax: 473-440-0443

mot@caribsurf.com
gbt@caribsurf.com

HONORARY Board Member

Mr. Ruben Page

Senior Consultant

Curacao International Airport N.V.
Plaza Margareth Abraham-Hato
Curacao _

Tel: 011-5999-375231

Fax: 011-5999-680017

Immediate Past Chairman
Ms. Pamela Richards

[ 3%
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HONORARY Board Member
Dr. Jean Holder

Chairman

LIAT (1974) Lid.

Kimberley, Collymore Rock
St. Michael

Barbados

Tel: 246-436-2562

Fax: 246-429-7035
holderin@caribsurf.com
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Director for GOVERNMENTS

Hon. Victor Banks

Minister of Tourism , Finance, Economics
Ministry of Tourism, Finance, Economics &
Commerce

P.O. Box 60, The Secretariat

The Valley ANGUILLA

Tel: 264-497-2547

Fax: 264-497-3761

victor.oanks@gov.ai

Director for GOVERNMENTS

Hon. Neko Grant

Minister of Tourism & Civil Aviation
Ministry of Tourism

Bolam House , P.O. Box N-3701
George Street

Nassau Bahamas

Tel: 242-302-2064

Fax: 242-328-0945
ngrant@bahamas.com
memmanuel@bahamas.com

Director for GOVERNMENTS

Hon. Manuel Heredia

Minister of Tourism & Civil Aviation
Ministry of Tourism & Civil Aviation
New Horizon Building

3 1/2, Northern Highway, P.O Box 325
Belmopan City Belize

Tel: 011-501-227-2420

Fax: 011-501-227-2423
info@travelbelize.org

Director for GOVERNMENTS
Hon. Burney El Hage
Commissioner of Tourism
Government of Bonaire
Bestuurscollege
Wilhelmina Plein 1
Kralendijk BONAIRE

Tel: 011 599 717 5330

Fax: 011 599 717 4010
info@tourismbonaire.com
burney@bonairemail.com

Director for GOVERNMENTS

Hon. Edison Briesen _

Minister of Transportation & Tourism
Ministry of Transportation & Tourism
L.G. Smith Boulevard No. 172
Oranjestad Aruba

Tel: 011-297-588-0114

Fax: 011-297-582-4707
edisonbriesen@yahoo.com
t.waldron@aruba.com

Director for GOVERNMENTS

Hon. Richard Sealy

Minister of Tourism & International Transport
Ministry of Tourism & International Transport
Sherbourne Conference Centre

Two Mile Hill

St. Michael Barbados

Tel: 246-430-7500

Fax: 246-436-4828

barmot@sunbeach.net

Director for GOVERNMENTS

Dr. The Hon. Ewart Brown

Premier & Minister of Tourism, Transport
The Cabinet Office

Global House

105 Front Street, P.O. Box HM 465 -
Hamilton Bermuda HM 12BX

Tel: 441-292-5501

Fax: 441-296-3983

efbrown@ibl.om

Director for GOVERNMENTS
Dr. The Hon. Ralph O'Neal
Premier & Minister of Tourism
Office of The Premier
Administration Building

33 Admin Drive, Road Town
Tortola British Virgin Islands VG1110
Tel: 284-468-3701

Fax: 284-494-3549
premier@gov.vg
MarshaGumbs@gov.vg
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Director for GOVERNMENTS

Hon. Charles Clifford

Minister of Tourism

Ministry of Tourism, Environment, Investment
Government Administration Building, 4th Floor
Grand Cayman CAYMAN ISLANDS

Tel: 345-949-7900

Fax: 345-949-1746

minister.tourism@gov.ky
charles.clifford@gov .ky

Director for GOVERNMENTS

Hon. Eugene Rhuggenaath

Commissioner of Economic Affairs & Tourism
Office of the Commissioner of Tourism
Bestuurs College Concordiastraat No.24
Willemstad Curacao

Tel: 011-5999-463-3228

Fax: 011-5999-461-4090
eugene.rhuggenaath@curacao-gov.an

Director for GOVERNMENTS

Hon. Felix Jimenez

Minister of Tourism

Secretaria de Estado de Turismo
Avenida Mexico esq. 30 de Marzo
Oficina Gubernamentales Bloque D"
Santo Domingo Dominican Republic
Tel: 809-221-4660

Fax: 809-682-3806
fiimenez@sectur.gov.do

Director for GOVERNMENTS

Hon. Josette Borel-Lincertin

President :

Comite du Tourisme des lles de la Guadeloupe
5 Square de la Banque, B.P. 555

97166 Pointe-a-Pitre Cedex GUADELOUPE

Tel: 011-590-590 82 09 30

Fax: 011-590-590 82 89 63
president@lesilesdeguadeloupe.com
n.joachim@Ilesilesdeguadeloupe.com

Director for GOVERNMENTS
Hon. Manuel Marrero Cruz
Minister of Tourism

Ministerio de Turismo de Cuba
Calle Tercera #6, Entre Gy F
El Vedado

Habana Cuba

Tel: 011-53-7-832-7535-39

Fax: 011-53-7-836-0545
ministro@mintur:tur.cu

Director for GOVERNMENTS

Hon. lan Douglas

Minister of Tourism,Civil Aviation & Legal Affairs
Ministry of Tourism, Industry & Private Sector
Relations

Government Headquarters

Kennedy Avenue

Roseau DOMINICA

Tel: 767-448-2401

Fax: 767-448-6200
mintourism@cwdom.dm
minsectourism@cwdom.dm

Director for GOVERNMENTS

Hon. Luis Simo

Deputy Minister of Tourism
Secretaria de Estado de Turismo
Av. Mexico esq. 30 de Marzo
Blogue D", Oficinas Gubernamentales'
Santo Domingo

Dominican Republic

Tel: 809-221-4660

Fax: 809-221-0710
luissimo@sectur.gov.do
luisernestosimo@hotmail.com

Director for GOVERNMENTS

Hon. Manniram Prashad

Minister of Tourism

Ministry of Tourism, Industry & Commerce
229 South Road

Lacytown GUYANA

Tel: 011-592-226-8695

Fax: 011-592-225-9898
mprashad@mintic.gov.gy
info@guyanaconsulate.com
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Director for GOVERNMENTS

Hon. Patrick Delatour

Minister of Tourism

Ministry of Tourism, Commerce & Industry
8 Rue Legitime, Champs de Mars
Port-au-Prince HAITI

Tel: 011- 509-221-7702

Fax: 011-509-223-5359
pdelatour@yahoo.com

Director for GOVERNMENTS
Dr. the Hon. Lowell Lewis
Chief Minister & Minister of Tourism
Office of the Chief Minister
Government Headquarters
P.O. Box 292

Brades MONTSERRAT

Tel: 664-491-3463

Fax: 664-491-6780
lewisl@gov.ms
ocm@gov.ms

Director for GOVERNMENTS

Hon. Sen. Julian Woodley
Commissioner of Tourism & Finance
St. Eustatius Tourism & Administration
Fort Oranje

Oranjestad St. Eustatius

Tel: 011-599-318-2107

Fax: 011-599-318-2433
feas@goldenrocknet.com
euxtour@goldenrocknet.com

Director for GOVERNMENTS

Hon. Roy Marlin

Commissioner of Tourism

The Island Territory of St. Maarten
Clem Labega Square
Philipsburg St. Maarten

Tel: 011-599-54-31152

Fax: 011-599-54-31157
rmarlin@sintmaarten.net ,
roy.marlin@sintmaartengov.org

Director for GOVERNMENTS

Hon. Madeleine De Grandmaison
President

Comite Martiniquais du Tourisme
Immeuble Le Beaupre - Pointe de Jaham
97233 Schoelcher

Martinique

Tel: 011-596-596 61 6177

Fax: 011-596-596 61 22 72
infos.cmt@martiniquetourisme.com
dmarieluce@martiniquetourisme.com

Director for GOVERNMENTS

Mrs. Terestella Gonzalez-Denton
Executive Director of Tourism
Puerto Rico Tourism Company
Paseo La Princesa, #2

P.O. Box 902-3960

San Juan PR 00902

Tel: 787-721-18%96

Fax: 787-722-6238
tgonzalez@prtourism.com

Director for GOVERNMENTS
Dr. the Hon. Denzil Douglas
Prime Minister & Minister of Finance
Office of the Prime Minister
Administration Building
Church Street

Basseterre

St. Kitts

Tel: 869-465-0299

Fax: 869-465-1001
sknpmoffice@caribsurf.com
ricky.skerritt@stkittstourism.kn

Director for GOVERNMENTS
Hon. Daniel Gibbs
President

Office du Tourisme

Route de Sandy Ground
97150 Marigot

St. Martin

Tel: 011-590-590 87 57 21
Fax: 011-590-590 87 56 43
d.gibbs@com-stmartin.org
sxmto@aol.com
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Director for GOVERNMENTS

Hon. Glen Beache

Minister of Tourism, Youth & Sports

Ministry of Tourism, Youth & Sports
Cruiseship Terminal

P.O. Box 834

Kingstown ST. VINCENT & THE GRENADINES
Tel: 784-457-1502

Fax: 784-451-2425

tourism@caribsurf.com

Director for GOVERNMENTS
Hon. Joseph Ross

Minister of Tourism

Ministry of Tourism

Clarence House

127-129 Corner Duke & St. Vincent Street
Port of Spain Trinidad & Tobago
Tel: 868-623-8507

Fax: 868-625-0963
mintourism@tourism.gov.tt
johnl@tourism.gov.it

Director for GOVERNMENTS

Hon. Beverly Nicholson-Doty
Commissioner of Tourism

U.S. Virgin Islands Dept. of Tourism
#78 Constant 1-2-3, Elainco Building
P.O.Box 6400 .

St. Thomas USVI 00802

Tel: 340-774-8784

Fax: 340-774-43%90
bnnicholson@usvitourism.vi

Director for CHA

Ms. Berthia Parle, MBE
Chairman

Caribbean Hotel Association
c/o Bay Gardens Hotel
P.O. Box 1892

Castries

St. Lucia

Tel: 758-452-8060

Fax: 758-452-8059
baygardens@candw.Ic

Director for GOVERNMENTS
Hon. Richel Apinsa

Minister of Transport, Communication & Tourism
Ministry of Transport, Communication & Tourism

Mgmt.

Prins Hendrikstraat 26-28
Paramaribo Suriname
Tel: 011-597-4-11951

Fax: 011-597-4-20425
ministertct@mintct.sr
secmin@mintct.sr

Director for GOVERNMENTS

Hon. Michael Misick

Premier & Minister of Planning & Tourism
District Administration

Government Compound

Front Street

Grand Turk Turks & Caicos

Tel: 649-946-2801

Fax: 649-946-2777

premier@gov.tc

Director for GOVERNMENTS

Hon. Olga Cecilia Azugje

Ministra del Poder Popular

Ministerio del Poder Popular para el Turismo
Avenida Principal de la Floresta

Urb. la Floresta, Torre MINTUR

Caracas Venezuela

Tel: 011 58 212 208 4502/4503

Fax: 011 58 212 283 4642
oazuagje@mintur.gob.ve

Director for CHA

Mr. Peter Odle

President

Caribbean Hotel Association
c/o Mango Bay Resort

2nd Street, Holetown

St. James

Barbados

Tel: 246-432-1384

Fax: 246-432-5297
pjodle@mangobaybarbados.com
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Director for CHA

Mr. Alec Sanguinetti

Director General & CEO
Caribbean Hotel Association
2655 Le Jeune Road, #9210
Coral Gables FL 33134

Tel: 305-443-9304

Fax: 305-443-3005
asanguinetti@chahotels.com

asanguinetti@caribbeanhotelassociation.com

Director for AIRLINES
Ms. Beth McCoy

Manager, Sales Development & Promotions

Air Canada

50 Bay Street, 15th Floor
Toronto ON M5J 2X3
Canada

Tel: 416-263-5581

Fax: 416-263-5505
beth.mccoy@aircanada.ca

Director for AIRLINES

Mr. George DeMercado

Vice President Sales

Air Jamaica Limited

8300 NW 33rd Street, Suite 440
Miami FL 33122

Tel: 305-663-8296

Fax: 305-669-6656
gdemercado@airiamaica.com

Director for CRUISE LINES

Ms. Michele Paige

President

Florida-Caribbean Cruise Association
11200 Pines Boulevard, #201
Pembroke Pines FL 33026

Tel: 954-441-8881

Fax: 954-441-3171
mpaige@f-cca.com

Director for AIRLINES
American Airlines
901 Ponce De Leon Boulevard, 8th Floor

- Coral Gables FL 33134

Tel: 305-520-3282
Fax: 305-520-3198

Director for AIRLINES
Ms. Diane Corrie
Commercial Manager, Caribbean
British Airways

The Towers

25 Dominica Drive
Kingston 5

Jamaica

Tel: 876-929-2030

Fax: 876-929-9031
diane.corrie@ba.com

Director for AIRLINES

Mr. Mark Darby

Chief Executive Officer
LIAT (1974) Lid.

V.C. Bird International Airport
Coolidge

Antigua

Tel: 268-480-5640

Fax: 268-480-5642/5638
darbym@liatairline.com
ferrazs@liatairline.com

Director for CRUISE LINES

Mr. Stephen Nielsen

Vice Pres. Caribbean Affairs & Operations
Princess Cruises/Cunard

1801 SE 20th Street, Terminal 2

Fort Lauderdale FL 33316

Tel: 954-525-8520

Fax: 954-525-0602
snielsen@princesscruises.com
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Director for CRUISE LINES
Mr. Michael Ronan

Vice President, Government Relations
Royal Caribbean International/Celebrity Cruises

Lid.

1050 Caribbean Way
Miami FL 33132

Tel: 305-539-6869

Fax: 305-579-4738
mronan@rccl.com
mdragon@rccl.com

Director for ALLIEDS

Ms. Deborah Russell

Vice President

Blue Group Media

2600 Douglas Road, Suite 801
Coral Gables FL 33134

Tel: 305-648-3338

Fax: 305-648-3349
drussell@bluegroupmedia.com

Director for ALLIEDS

Ms. Sue Gilman

Publisher

Caribbean Travel & Life

460 N Orlando Avenue, #200
Winter Park FL 32789

Tel: 407-628-4802

Fax: 407-628-7061
sue.giman@worldpub.net

AFFILIATE Member

Dr. Ruben Silie

Secretary Generadl

Association of Caribbean States
5-7 Sweet Briar Road, St Clair
Port of Spain

Trinidad & Tobago

Tel: 868-622-9575

Fax: 868-622-1653
mail@acs-aec.org

Director for ALLIEDS

Ms. Jacqueline Johnson

President

Jacqueline Johhnson & Associates, Inc.
1209 Westover Road

Stamford CT 06902

Tel: 203-961-9240

Fax: 203-9261-1382
jjiohnsonctc@aol.com

Director for ALLIEDS

Mr. Kerry Cannon

Group Publisher

Travel Agent Magazine
757 Third Avenue, 5th Floor
New York NY 10009

Tel: 212-895-8247

Fax: 212-895-8221
kcannon@questex.com

Director for SUSTAINABLE TOURISM COMMITTEE
Mes. Ernestine Cassell

Director of Tourism

Montserrat Tourist Board

#7 Farara Plaza

Brades

Montserrat ,

Tel: 664-491-8730

Fax: 664-491-7430
ernestine.cassell@montserrattourism.ms
info@montserrattourism.ms

AFFILIATE Member

Mr. Federico Sacasa

President & CEO

Caribbean-Central American Action
1818 N Street NW, Suite 310
Washington DC 20036

Tel: 202-466-7464

Fax: 202-822-0075
fsacasa@c-caa.org
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AFFILIATE Member

Mr. Jean-Claude Baumgarten
President

World Travel & Tourism Council
1-2 Queen Victoria Terrace
Sovereign Court

London EIW 3HA

UK

Tel: 011-440-870-727-9882

Fax: 011-440-870-728-9882
jcb2008@aol.com
enquiries@wttc.org

AFFILIATE Member

Dr. Bernadette Theodore-Gandi
Caribbean Program Coordinator
Pan-American Health Organization
Dayrells Roads

Christ Church

Barbados

Tel: 246-426-3860

Fax: 246-436-9779
gandiber@cpc.paho.org

AFFILIATE Member
Dr. Ena Harvey
Representative

Inter-American Institute for Cooperation on

Agriculture

Chelsea House", Chelsea Road"
St. Michael

Barbados

Tel: 246-427-4740

Fax: 246-429-3509
ena.harvey@iica.int
lana.spooner@iica.int

Director for CHAPTERS
Ms. Othree Burrough
CTO Northern Cadlifornia
Travel Design Associates
2604 Lucena Drive

San Jose CA 92110

Tel: 408-781-4803

Fax: 408-937-4324
othree@comcast.net

AEFILIATE Member
Dr. Sherry Stephenson

Ag. Dir. Dept. of Trade, Tourism, Competitiveness

Organization of American States
1889 F Street NW

Washington DC 20006

Tel: 202-458-3342

Fax: 202-458-3561
sstephenson@oas.org

AFFILIATE Member

Mr. Edward Carrington
Secretary-General

Caribbean Community Secretariat

Turkeyen

P.O. Box 10827

Greater Georgetown
Guyana

Tel: 011-592-222-0107/0117
Fax: 011-592-222-0171
osgl@caricom.org

Director for AIRLINES

Mr. Robert Bodish

Regional Director, North America
Caribbean Airlines Ltd.

Terminal 4, B Concourse

JFK International Airport
Jamaica NY 11430

Tel: 718-520-8100

Fax: 718-244-6818

robert.bodish@caribbean-airlines.com

Director for CHAPTERS

Ms. Kimber Leivi

Travel Consultant:

CTO New England Chapter
120 Beacon Street
Somerville MA 02143

Tel: 617-277-0785

Fax: 617-492-3720
kimberl@tvicoll.com
piasl@rcn.com
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Director for CHAPTERS

Ms. Kelli Clarke -

CTO Greater Washington, DC President
KC Travel Unlimited

7726 Essingham Square

Alexandria VA 22315

Tel: 703-541-0727

Fax: 703-541-1112
kctravelunlimited@cox.net
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CARIBBEAN
P HOTEL
ASSOCIATION

The Caribbean Hotel Association

The Caribbean Hotel Associution (CHA) is the
orgenization thet brings fogether the members of
the Coribbean hospitality industy, from hatels to
airlines and four operators and the support of
over 400 Allied-member companiss. Together, they
represent the entire spectrumi of the Ceribbean
hospitelity industry’s private sector and CHA is
their voice. CHA'S mission is to optimize the full
potentiul of the Caribbean hotel and tourism
industry by serving member needs and building
partnesships. The mote than 800 member hotels

of CHA offer trave

ers the perfect lodging for every
toste, whether the preference is an oll-inclusive
mega-resort, o well-known hranded chain hetel, or
g ynique ”hbuﬂque" style small hoiel, in 35 diverse
Caribbean destinations. No other region can boast
the versatility of the Caribbecn - from Bermuda in
the North, to Guyona in the South, from Burbadas
in the East to Mexico ond Belize in the West. Visit
us at www.caribbeonhotelassociation.com for more

information on our programs ond services.

»
o
Toupism 0%°

The Caribbean Tourism Qrganization
The Caribhean Tourism Organization (CT0), with
hecdquerters in Batbados and marketing operations
in New York, London and Toronto, is the Caribbean’s
tourism  developmant agency and  comprises
membership of over 30 governments und o myriad
of private sector entities. The (TO'S mission is to
provide to ond through its members, the sevices
end information needed for the development of
sustainable tourism for the economic ond social
henefit of the Coribbean people. The organization
provides specialized sepport and technical assistance
to member countriies in the areos of marketing,
human resource development, research and statistics,
information technology and sustainable tourism
development. The (T0 disseminates information on
behalf of its member governments to consumers
end the trovel trade. The (70 also works in close
collaboration with the Carihbean Hotel Association to
ensure that fogether, the interests of the Caribbean’s
entite tourism industry are well represented,
For more informotion on the (70, please visit

www.OneCoribhean.org.

The Caribbean Tourism Development Company

The Caribbean Tourism Development Comauay is o matkeiing and business develop-

et

0

ciies aimed ot providing vseful insight und sxciting lorge audiences obout the Coiibhean. Mombers of the public whe ars

planning o vacution, censidering doing business, szeking purinership onporfunifies, o1 simply tacking Ihe hottest deuls 1o

the Carbbear should visit v Coribbeunfiovel.com

Editorial and photography provided by Caribbean Travel & life
magazine, bringing Caribbean sunshine to the world nine times

u year. www.CaribTravelMag.com

Design by Gideon-Cardozo Communications
www.GideonCardozo.com - 561.237.6125

heand. The compony urranges g variely of events end engages in ectivities in mojor

ment it owned fointly ond equally by the Coribiboon Hotel Associotion ((HA) end
the {rribbean Toutism Orgemzution ((T0). Representing buih the privaie and public

seciars, it purmose is the promotien, pratection and enhancanient of the Coribbean

,.1:2_.4...‘.-,. L



un-seekers  have
long  converged
here, drown by the

% broudest of beaches

ond endless sun.

Waterlovers, too, find themselves en-
tronced by shollow seos thionged with
life ond by fair ports filled with exquisite
cwisine and ugreenble r.ompuny.. Romantics

appreciate the salitude of uncrowded istands,

ond thiilkseskers and naturaovers flock 1o

ide the wind, dimb our diffs, dive in our

depths and marvel at our natural assers. All of
them appreciate our historic fowns filled with
gingetbread-immed  houses and the friends
they meet along the way — the warmth of
the Caribbean region is reflecied in the kind-
ness of o stranger. Whatever you're seeking
- 1omance, adventure, ralaxation — come and

see us. The Caribbeon awaits.

Our Caribhean, Your Caribbeon
Known for halmy weather yeurround, even
in the warmest months the sea bieeze keeps
the islends and coastel meas of the Corbbenn
frash and comfortable. Rarely will you need
even i swecter 10 be comfortable, 5o pock
light fer your Caribbean excursivn. You'l finid
direct flights from many North Americon gare-

. .
ways, und regardless of your depatture dity,

“you're not for fromn heginning your foesin-

the-suind vocation. Gnce you arisive you'tt Find



accommodations from luxe fo lnid-hack.

With an imimerse diversity of locations and
lodging stvles, you can be sure you'll get the
kind of vacation you seek in the Caribbaun,
Chaose the most elegant fivestor resoits o a
stoffed vilio if you wont 10 be pompered like

a celehrity. Or movhe you pisfer o cherming

cwngroperated inn or hotel hean-sivle

hospisehity, {F biond awnes cie your prefer

ence, some of the bestknown hotel chains
~ of which many e allindusive — con he
found in many Coribbeen destinations. Or for
Jomeﬂ*x"j reclly out of the ardinary, choose
from many family-run hed-und-baakiosts, o
naradores. Whether you're looking for cosuel

or elegant, henchiront or mountainside, o ho-

ies fike goll, spa ond chikdeurs

it

services or ong for adults only the (o

Your Vacation Paradise

has a wide spechum of choices and price
ranges for your perfect vocation.

American dollurs are uccepted nearly every-
where, even on islonds that use o different
aurrency. You can use your cash, credit cards
and trovelers chacks with -euse and never
have to visit o currency-exchange hooth. The
Caribbean offers the very hest of exatic travel
— with the comforts and conveniences thol

only o neighbor can guorontee.

{urihbean {
Caibbeon culture is on incradible tapestry of
Amerindion, Furopaon and Afiican influances,
with thieads of Middle Costern and Asien, ofl
coming regether os a result of the region’s colo-
nial history. ¥While the criginal native tribes cre
only 6 memery i mony counfries, the r:xplwers,

hants

pirates, seftlers

yisitors fion orher parts of the warld who have

Photos by Zach Stovall

mede their home here in

the Caribbean hove contiib-
uted to one of the most color
ful mixes of longuage, music,
food, art and peopla fo he found
anywhera on corih.

Depending on which county
you choose to visit you'll find. no-
five speakers of English, Spanish,
Duich, french, Papinmenty and ofhel
local dinlects. But whataver the locol Ton-

quage, Eaglish is the lingua franca of most

moutist areas, moking shopping or asking for

diractions easy.




One of the mﬁst magnificent tropical en-
vironments to be found in the world,
this region is o koleidescope of vibrant
ond  diverse environmenis. In many
- Caribbean focotions it is possible to

move from the coral reel acoss the

sand und into the inferior toin forest
<3 in just o matter of miles, providing
o truly unigue way to experience @

variety of ecosystems. From iguanas

: and singing tee frags to pariots
and pink flumingoes, you're likely
1o encounter colorful if shy animal
species throughout the region.

The matine environment s

equally spectucular, with the
wann waters ond coral reefs

being hone to countless species

of tinpical fish us well as crabs,
L ‘ lobster, conch and more.
It's o mesmerizing must-see
for snotkelers and divers

who vistt.

Manay people are tured
to the Caribbean hy
visions of deur blue
viater lopping gen-

iy on o white-

sund  hench.

Do vou see

yourself reloxing in the shade of ¢ palm hiee?
Or ure you more likely 1o take o long wolk on
the beach? With a road diversity of locations,
you're sure fo find your pertect beach, from o
finy private cove o o fively scene with music,
food und activities - it’s alt here.

For the ultimote in relaxation, refresh your
hody ond renew your spirit with ¢ mossoge
in one of the Caribbaan’s world-closs spas.
Flowers, herbs und other local products are
often blended into the lotions and potions
used in Caribbeen spu treatments.

The Caribbean is o sports enthusiosts’
year-round paradise. Naturally, all binds of wo-
ter sports are o be found: snorkeling, diving,
fishing, sailing and more, as well as dry-lond
odventures tike hiking, canopy rides and off-
road biking. The combination of seq, sand and
fropical vegetation makes for some spectacu-
fer ond challenging golf courses. Features like
elovated greens, devilish bunkess, unpredicr-
able winds and dramatic views biing golfers
back time clter time.

Whatever your pession, you'll find some-
thing to relox, challenge, thell und entortain

you in the Carihbeon,

The Coribbeen offers soms of the most
picturesque and mamorable focutions to
seate the paded waddings and honey-

maons: pictuse-posteord beaches,  historic

orchitecture, lush gardens. All these miaks
stumnng pluces for couples to die the kot
Mest countries encowage destination wed-
dings, hut us official requirements vary, he
sure your legal todo list is checked off if
you'te plonning a wedding.

Get mursied in the Caribbeen and your
island honaymoon begins immediately, or
just fly down for your wedding trp. Eithsr
way, you can celebrate in your own siyls,
from haretool to elegunt, enjoying secudad
beaches, candlelit dinners, spectacular views
ond romanfic secommoilotions. Nome your
pleasute and you'll find it in the Caribbean.
A Farmily Aftoir
Family vacations are some of the happiest
occasions, ond what better place 1o bring
genierations together then the easy wcces-
sible, casual Coribbeon? Grandpaients will
love watching the little ones frolic on the
heach, while more active participanis will find
a variety of aclivities from fishing excursions
to shopping spiees. food can be simple or ele-
gant, and many resorts offer child care 1o give
the grown-ups a break. Whathes your group is
multi-generational or siblings scattered vcross

the country, bring everyone together for o

tiopical estape.

Coribbean vacations bring romunce to mind,

There's plenty here to make hearts flubter,

from secluded Leaches with sensational
sunsets to sidebyside pussionfiuit mas-
sages. Maybe it's the moonlight or the
soft trade winds, but whatever the cuuse,
the Caribhean lends itself 1o romance. If
you're looking for resoerts that ore spedifi
cally “couptes-only” or these shat post “no

childien” palicies, resoris thet ol out the

red carpet for lovers can be found in almost

avery Caribbean destingtion.

IR

Tasie the Laribhes

A trip through Caribhean kitchens is o hip

through history. Eurepean, African and Asion

traditions ond ingredients have been stirred
into indigenous flavors over the ages, creat-
ing a unique and savory cassculrural culi-
nory style. #'s no surprise that Caribbean
cuising draws heovily on seafood; just sea-
son it with hot peppers, sweet fruits und
pungent spices for an authentic faste of

the Caribbean.




Chefs throughout the region are fusing
traditional flavors with the hottest trends to
create a spicy and sweet, local and glohal,
traditional and innovative cuisine that is not
to be missed. You won't find a more eclectic
or appetizing blend of taditicns and flavors

than in the Caribbean.

Caribbean Nightlife

Sunsels give rise to o variety of activi-
ties o satisly every mood. Whether it's

ht out or a quiet night in,
there’s something for everyone to do in

the Caribbean.

Music is the rhythmic heartheat of the
Caribbean. While each region has its own
signature beat, feggae, merengue, calypso,
salsa, dancehall, soca and zouk oll share
historical roofs and o joyous getup-and-
donce groove that's impossible to resist.

In some dastinations and hotels you'lt
find casinos where you can test your skills
at the poker or craps tables or shake hands
with o slot machine — sometimes called o
“one-ormed bondit.”

if you're very lucky you'll get to ex-
aerience on island festivat or carnival, an
explosion of Curibhean creativity including
tood, art, music, dance, paroding in cos-
tume and other festivities that offen lust up

to o week or more. Whether you want

0 unwind
or go wild,

you'll find eve-

ning entertuinment

in the Caribbean with

your nome on if.

Laribbean

Retail Therapy

When you experience the
hospitality of the Caribbean,
you'll feel Tlike o celebrity.
You'll be able to shap fike one, too,
when you realize the government
waives import taxes for visitors and
most islands charge no sales tax.
Shoppers save 20 to 30 percent on
many name-brand products in duty-
free shops, making the Caribhean
an exceptional destination for
buying designer luxury products
from Europe.

Also look for unique hand-
made mementos of the
tropical culture  wherever
you visit. Produdts created
by local artisans — in-
duding carnival mask
hand-carved woodwork,
woven basketry, vivid
painfings and more
— make memora-
ble kee;}snkes of

the region.
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FIRST ANNUAL CARIBBEAN TOURISM SUMMIT OFFERS. OPPORTUNITIES FOR DIASPORA
TO CONNECT

WASHINGTON, DC, May 13, 2008 — The Caribbean Diaspora community will have the opportunity to directly

interact with Visifing Caribbean Ministers of Tourism during Town Hall meetings organized on Sunday, June 22

in conjunction with the first Annual Caribbean Tourism Summit (ACTS). Ministers of Tourism will converse

with Washington/Virginia/Maryland-based nationals in open forum discussions. The event is designed to appeal
to Caribbean nationals, Caribbean-Americans, Caribbean-interest groups and young adults considering a career in
tourism.

The Caribbean Tourism Development Company (CTDC), the marketing and business development unit
owned equally by the Caribbean Hotel Association (CHA) and the Caribbean Tourism Organizationi (CTQ), has
created ACTS as a major forum in which to focus on the economic future of the Caribbean region. A primary
objective of ACTS is to bring the services industry in the Caribbean; of which tourism is a part, to the forefront of
development discussions. The groundbreaking conference will take place at the International Trade Center at
the Ronald Reagan Building in downtown Washington, DC from June 21-24, 2008 and will celebrate Caribbean
heritage while coinciding with June’s Caribbean-American Heritage Month.

“We have designed this conference as a way to engage influencers to help grow tourism and increase
investment in the Caribbean region,” said Hugh Riley, co-chief operating officer for CTDC. “At the same time,
we want to.celebrat‘e the tremendous contributions of the peoples of the Caribbean and to continue raising the
awareness of our brand.”

'All events and activities are open to all participants who register. In addition to Town Hall Meetings, there
willbe:

* A Capital Caribbean Wedding: On Saturday, June 21, CTDC and Condé Nast Bridal Media will host a
“Capital Caribbean Wedding.” The event results from Condé Nast Bridal Media’s online search for a couple
with a compelling story on the theme of “When You knew Your Love was Monumental! Tell us Your Love
Story or Your Picture Perfect Proposal.” The winning couple will publically exchange vows and receive a
honeymoon to a romantic Caribbean destination. There’s free admission to attend the wedding, but
registration is required.

e Motivational Brunch: Founder and Senior Pastor of Bahamas Faith Ministries International, Dr. Myles
Munroe will provide energy and inspiration at a motivational brunch on the morning of Sunday, June 22.
Known for his vision of "Transforming Followers into Leaders," Dr. Munroe has a tremendous influence on a |
wide range of interest groups as evidenced by the demand for his books, which are distributed in more than 80
countries. Dr. Munroe’s message will inspire attendees to work towards growth and prosperity in the
Caribbean region. There is an admission fee of $35. Register online.

-more-



DC Caribbean Tourism Summit/2

e Gala Awards-Dinner & Ball: The elegant black-tie gala on Monday, June 23 will feature music from one of
the Caribbean’s most celebrated music groups, Byron Lee and the Dragonaires. Senior government officials
and prominent Caribbean personalities, including Professor Rex Nettleford and the Mighty Sparrow, will be
in attendance. Contemporary luminaries from public service and sports will be presented with awards named
after famous Caribbean heroes. Ticket information at www.ACTSdc.com.

¢  Workshop on Small Business Investment in the Tourism Sector: Financial experts will convene on
Tuesday, June 24 for an interactive workshop on how to source the funding, technical assistance and
incentives offered by governments, hotel chains and investment groups to ensure greater business success.
There is an admission fee of $25. |

¢ Rum & Rhythm Celebration: In celebration of the Caribbean region’s award-winning rums, CTDC will
host Rum & Rhythm from 6:00 p.m. to 10:00 p.m. on Tuesday, June 24. The event will include a sampling of
premium Caribbean rums, traditional Caribbean hospitality, and interactive displays from master distillers,
authors and aficionados who will demonstrate how rum is made. An auction of exclusive Caribbean rums and

exotic vacations benefit the Sky Ranch Foundation. the CTO Foundation and the CHA Education Foundation.

Tickets are available at $60/person.
. _There is a package cost of $100 for the Motivational Brunch, Small Business Workshop and Rum &
Rhythm Celebration.

In order to engage the attention of political leaders, financial decision-makers and investors, CTDC made
the decision to concentrate its attention on Washington, DC this year, at a time that would normally have been
reserved for Caribbean Week in New York. AS aresult, representatives of the media, Caribbean Diaspora groups
and friends of the Caribbean in the New York Metropolitan area are making the trip to Washington to be part of
ACTS. "

“While the success of Caribbean Week in New York has been great for our region, we cannot lose track of
.th_e significance of being in the nation’s Capitol 1n an election year and the importance of bringing attention to the
financial future of the Caribbean in the current ev(::onornic climate,” said Riley. “For that reason too, we are happy
to have secured Dr. Alan Greenspan, Chairman, Federal Reserve Board (1987-2006) to be the keynote speaker at
ACTS on June 23>

For more information on the first Annual Caribbean Tourism Summit and to register for all events, visit:

www.ACTSde.com or call 800-603-3545. For .Diaspora registration, please call 212-635-9530 or email:
. CTOny@caribtourism.com.

About The Caribbean Tourism Development Compa_y

The Caribbean Tourism Development Company (CTDC) is a marketing and business development unit, owned equally by
the Caribbean Hotel Association (CHA) and the Caribbean Tourism Organization (CTO). Its mission is: To own, promote
protect, advance and enhance the Caribbean brand.

The CTDC combmes the resources of the Carlbbean reg1onus destinations, accommodations and service prov1ders to create a
viable, cohesive, business unit that is able to identify commercial opportunities and allow the members of CHA and CTO to
benefit collectively from those opportunities in ways that individually they could not. In all its endeavors the company will
engage only in activities that honor the Caribbean brand and benefit the members of CHA and CTO. The CTDC may be
contacted through the offices of the CTO and CHA. : '
: #H##
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EXPERTS TO OFFER INSIGHT ON CARIBBEAN INNOVATION INVESTMENT
AT FIRST ANNUAL CARIBBEAN TOURISM SUMMIT

WASHINGTON, DC, June 9, 2008 — Leading industry authorities from around the world will
discuss Caribbean innovation investment opportunities during a prominent panel on June 23 at the inaugural
Annual Caribbean Tourism Summit (ACTS) in Washington, DC. |

The conference, organized by the Caribbean Tourism Development Company (CTDC), the
marketing and business development unit owned equally by the Caribbean Hotel Association (CHA) and
the Caribbean Tourism Organization (CTO), will be held from June 21 to June 24, 2008, at the
International Trade Center in the Ronald Reagan Building.

Dr. Auliana Poon — one of the Caribbean’s most respected international tourism consultants — will
moderate a panel that will focus on how the Caribbean is implementing new ideas to create business
opportunities in healthcare, innovative partnerships and communication. Dr. Poon’s experience as
managing director and senior partner for Tourism Intelligence International, a travel and tourism
consultancy firm, provides a strong platform for a panel discussion on innovation investment.

As Managing Director for John Hopkins Medicine International, Timothy Dentry will begin the

discussion by building a case for innovative healthcare. He’ll talk about how Johns Hopkins Medig_gll

infrastructure in the Caribbean that serves both citizens and visitors. @ ;_;)
Google’s eastern regional director of travel, David Pavelko, will speak on sustaining an on:}ime :

relationship with “out-of-the-box™ online ventures providing opportunities to supporf marketing st%tegigs,

develop new products and enhance revenues. % ;:
Dr. Joseph J. West, dean from the School of Hospitality & Tourism Management at Florid% \_cg

International University, together with Dr. Sherma Roberts, program coordinator for Tourism and —
Hospitality Management at the University of West Indies, will focus on how a comprehensive educational
system that combines integrated local training with global educational opportunities is fundamental to
sustained economic success.

The third technique to be examined for building success through innovative partnerships is
“voluntourism,” a term for tourists volunteering to give back to a destination. Travelocity’s Chief
Marketing Officer Jeffrey Glueck and the Honorable Glen Beache, minister of tourism for St. Vincent & the
Grenadines, will discuss how the Caribbean region can tap into the growing trend of voluntourism to
expand the tourism market and provide assistance to local communities.

-more-
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In closing, the panel will discuss long-range strategies, opportunities and levels of investment
needed to effectively use current communication systems and incorporate new technology to benefit
citizens, businesses and travelers. Philip Lewis, Manager of IP Service Development for Cable & Wireless
Barbados, J. Patrick Cozier, secretary general for Caribbean Broadcasting Union, and Ru-El Buford, CEO
for ndustrimobile media group, will speak to the trends in communication development.

- For more information on the first Annual Caribbean Tourism Summit and to register for all events,

visit www.ACTSdec.com or call 800/60_3-3 545,

- : : Sponsors

Sponsors supporting this year’s Annual Caribbean Tourism Summit include American Express, Bahamas,

St. Kitts Investment Promotions Agency, Jamaica, Travelocity, The Wall Street Journal, Empire State Building
National Geographic Traveler, The New York Times, The Caribbean Hotel Association, The Caribbean Tourism
Organization-and Boom Your Brand. ' ’

About The Caribbean Tourism Development Company

The Caribbean Tourism Development Company (CTDC) is a marketing and business development unit, owned
equally by the Caribbean Hotel Association (CHA) and the Caribbean Tourism Organization (CTO). Its mission is to
own, promote, protect, advance and enhance the Caribbean brand.

The CTDC combines the resources of the Caribbean region’s destinations, accommodations and service providers to
create a viable, cohesive business unit that is able to identify commercial opportunities and allow the members of CHA
and CTO to benefit collectively from those opportunities in ways that individually they could not. In all its endeavors
the company will engage only in activities that honor the Caribbean brand and benefit the members of CHA and CTO.
The CTDC may be contacted through the offices of the CTO and CHA.

##4
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EXPERT PANEL EXAMINES CARIBBEAN TOURISM INVESTMENT OPTIONS
AT FIRST ANNUAL CARIBBEAN TOURISM SUMMIT

WASHINGTON, DC, June 16, 2008 — On June 24 an international panel of experts will explore .
various options for investing in Caribbean tourism as part of the inaugural Annual Caribbean Tourism

Summit (ACTS) in Washington, DC, www.actsdc.com.

The Summit, organized by the Caribbean Tourism Development Company — the marketing and
business development unit owned equally by the Caribbean Hotel Association (CHA) and the Caribbean
Tourism Organization — will take place June 21-24, 2008, at the International Trade Center in the Ronald
Reagan Building.

Moderated by tourism educator and industry leader Dr. Lalia Rach, the Tuesday afternoon panel will
examine ways a destination can succeed based on an evolving business model that blends opportunity, change
and tradition. Dr. Rach brings a wealth of experience to hér role as moderator from her current post as an
associate dean of New York University’s Preston Robert Tisch Center for Hospitality and Tourism. Panelists .
will share their success stories as exainples for investing in Caribbean tourism, providing both educational
and experienced viewpoints.

Panelists will first discuss investing in attractions that create authentic experiences, including

everything from traditions to natural resources and culture. Dr. Edward Sanders, founding partner of Belize ...

Lodge & Excursions, will speak on the Canbbean s natural env1ronment and the boost it prov@es igjr tourism.
Judy Karwacki, president of Small Planet Consultmg, will speak on behalf of Caribbean cultuR fé:fbwed by
Robert Tuchman president and founder of TSE Sports and Entertainment, who will discuss sp/grtuf"aevents as

w—

premier tour1sm attractions. '-. ' f’;’ <

Transportation throughout the Caribbean, including ease, comfort, reliability, price andjsaféf,y, is the

~ next topic of the panel. Leo Schefer, pres1dent of Washmgton Airports Task Force, will join oﬂi\er e&? and.

cruise industry representatives to discuss i 1mprov1ng passenger experlences by creating creatlvelstrategws to
enhance infrastructure, service and the welcome accorded visitors. .

The afternoon session will conclude with an examination of how quality and variety of
accommodations define a destination. Panelists will explore how a strategic initiative to attract investors and .
developers is a fundamental part of the success of any business. Enrique De Marchena Kaluche, incoming

CHA president and founding partner of DMK Attorneys at Law in the Dominican Republic, will join Mark

" Keiser, vice president of luxury development for Starwood Hotels & Resorts Worldwide, on this topic.

For more information on the first Annual Caribbean Tourism Summit and to register for all events,

visit www.ACTSde.com or call 800/603-3545. -

-more-



ACTS- Investing in Caribbean Innovation / 2

Sponsors
Sponsors supporting this year’s Annual Caribbean Tourism Summit include American Express, Bahamas,

St. Kitts Investment Promotions Agency, Jamaica, Travelocity, The Wall Street Jowrnal, Empire State Building
National Geographic Traveler, The New York Times, The Caribbean Hotel Association, The Caribbean Tourism
Organization and Boom Your Brand.

About The Caribbean Tourism Development Company :
The Caribbean Tourism Development Company (CTDC) is a marketing and business development unit, owned equally

by the Caribbean Hotel Association (CHA) and the Caribbean Tourism Organization (CTO). Its mission is to own,
promote, protect, advance and enhance the Caribbean brand.

The CTDC combines the resources of the Caribbean region’s destinations, accommodations and service providers to
create a viable, cohesive business unit that is able to 1dent1fy commercial opportunities and allow the members of CHA
and CTO to benefit collectively from those opportunities in ways that individually they could not. In all its endeavors the
company will engage only in activities that honor the Caribbean brand and benefit the members of CHA and CTO. The
CTDC may be contacted through the offices of the CTO and CHA.
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INAUGURAL ACTS EXHIBITION OPEN TO THE GENERAL PUBLIC ON SUNDAY, JUNE 22
Complimentary Admission at First Annual Caribbean Tourism Summit Brings the Caribbean to D.C.
WAS}INGTON, DC, June 18, 2008 — Delege{tes and the general public are invited to attend the ACTS
Exhibition on June 22 from four to seven p.m_. as part of the inaugural Annual Caribbean Tourism Summit
(ACTS) in Wasﬁmgton, DC. Attending consumers will receive free admission for the opportunity to interact
with some of the most influential policy makers and tourism officials from more than 30 Caribbean countries
who will present the latest innovations in marketing, web design and new advances in the hotel service industry.
- ACTS participants will also get a taste of the Caribbean by enjoying fine food and entertainment while
discoveriné the latest vacation offers. : | |
“We have many pforriinent exhibitors represented at our first annual ACTS Exhibition,” said Hugh
Riley, co-chief operating officer for the Ceribb_ean Tourism Development Company. “Some will be showcasing
new and enticing products and services that will enhance the way we do business in the Caribbean, while others
will focus on ways of improving the vacation experience for our visitors”.
Particip_éting exhibitors include: Air Jamaica, American Express, Anguilla Tourist Board, Bahamas
Tourist Office, Barbados Tourism Authority, Cayman Islands Department of Tourism, Discover Dominica
‘Authority, Dominican Republic Department of Tourism, Doubledown Media, Grenada Board of Tourism, I[ICA,
Ilusions VIP"Services, International Fund for Animal Welfare, Jamaica Tourist Board MACO Magazines,
Martinique Promotions Bureau, Salto Systems; St. Kitts Investment Promotion Agency, St. Lu01a Tourist
' ~Board, St. Vincent & the Grenadines, The New York Tunes The Washmgton Times, Tourism @telhgence
“International, Tourism ROI, Trinidad & Tobago Tourism Development Company, Turks & Caloms Ig,lrlst
Board, US-Virgin Islands Department of Tourism and The Washington Times. ﬁ =
- Organized by the Caribbean Tourism Development Company (€TDC), the marketing aSnd bﬁsmess 4
development unit owned equally by the Caribbean Hotel Association (CHA) and the Carlbbean-:il: ouFsm
Organization (CTO), ACTS will be held frqm June 21 to June 24, 2008, at the International Tgi:ldek'o?_;enter in
. the Ronald Reagan Building. The conference will focus on two critical issues for the Caribbeartourfs sector:
marketing and investment and the greater implications they have on various other industries such as agriculture,
constructlon av1at10n and more. ‘ | -

For more information on the first Annual Caribbean Tourism Summit and events, visit

www.ACTSdec.com.

-more-
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Sponsors
Sponsors supporting thls year’s Annual Caribbean Tourism Summit include American Express, Bahamas,

St. Kitts Investment Promotions Agency, Jamaica, Travelocity, The Wall Street Journal, Empire State Building
National Geographic Traveler, The New York Times, The Caribbean Hotel Association, The Caribbean Tourism
Organization and Boom Your Brand.

About The Caribbean Tourism Development Company
The Caribbean Tourism Development Company (CTDC) is a marketing and business development unit, owned equally by

the Caribbean Hotel Association (CHA) and the Caribbean Tourism Organization (CTO). Its mission is to own, promote,
protect, advance and enhance the Caribbean brand. )
The CTDC combines the resources of the Caribbean region’s destinations, accommodations and service providers to create
a viable, cohesive business unit that is able to identify commercial opportunities and allow the members of CHA and CTO
to benefit collectively from those opportunities in ways that individually they could not. In all its endeavors the company
will engage only in activities that honor the Caribbean brand and benefit the members of CHA and CTO. The CTDC may
be contacted through the offices of the CTO and CHA.
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HISTORIC FIRST ANNUAL CARIBBEAN TOURISM SUMMIT KICKS OFF
WITH MESSAGES OF INSPIRATION, MOTIVATION AND HOPE

WASHINGTON, DC, June 23, 2008 — Finding new ways to'succeed in a rapidly changing and
increasingly challenging market was the topic of conversation before a packed audience of
Caribbean heads of state, tourism officials, influencers and friends of the region during the
official opening ceremony of the First Annual Caribbean Tourism Summit (ACTS) Sunday
evening.

The Summit, held through Tuesday, June 24 at the Ronald Reagan Building & International
Trade Center in downtown Washington, represents an unprecedented gathering of leaders from
political, tourism and investment communities and the Caribbean Diaspora in the U.S. capital.

Addressing the gathering, Senator, the Hon. Allen Chastanet, chairman of the Caribbean Tourism
Organization and co-chair of the Caribbean Tourism Development Company, said the region is
faced with the necessity to make, “a quantum leap” in its business practices in order to adapt to
challenges faced from a stalled U.S. economy, skyrocketing global oil prices and a struggling
airline industry.

“A Quantum leap represents radically changing forever,” said Chastanet. “It is nothing less than a
total departure from the old way of doing things. I truly believe we are at a point in our history
that we are poised to respond to our challenges by making such a quantum leap.”

Incoming president of the Caribbean Hotel Association and co-chair of the Caribbean Tourism
Development Company, Enrique De Marchena, expressed his optimism for the region’s future,
citing the coming together of the public and private sectors to strengthen the Caribbean brand at
this conference.

“I believe the future of the Caribbean is bright,” said De Marchena. “T believe this gathering is a
strong step in the right direction towards forging the partnerships necessary to help our region
grow.”

Earlier in the day during an inspirational brunch session featuring international motivational
speaker, Dr. Myles Munroe, summit attendees were urged to let go of the way the tourism has
operated in the past and, rather than fear change, embrace it.

“He who worships the past will stay there,” said Dr. Munroe. “The goal should not be to preserve
history, but to make it.”

Dr. Munroe, a native Bahamian, cited the example of “Hog Island,” a place dismissed in his
youth as nothing more than a garbage dump and home to pigs. He illustrated the potential hidden
within and the result of thinking on a grander scale as Hog Island was eventually transformed by
Merv Griffin’s vision into the wildly successful place it is today, Paradise Island.

“The greatest gift God has given us is not sight, but vision,” noted Dr. Munroe. “Times of change,
crisis and pressure are incubators for innovation and the greatest opportunity for leadership to
emerge. Conversely, the greatest enemy of reaching the tourism industry’s potential is dwelling
on past success.”

Dr. Munroe sees potential for innovation to emerge from the challenges facing the tourism
industry worldwide, and particularly in the Caribbean, which relies more heavily on tourism than
any other area of the world.
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“Crisis initiates innovation,” he said. “But some people are open to change as long as it doesn’t
cost anything. That must not happen here. The Caribbean must unlock its hidden potential.
Instead of looking at a seed as a seed, we must look at it as the sapling contained within and
waiting to grow.”

Summit delegates will hear more today on the potential for the region’s economic future from
former Federal Reserve Chair Alan Greenspan. “A Conversation with Alan Greenspan” will be
moderated by Sir Dwight Venner, Governor of the Eastern Caribbean Central Bank.

Later in the day, a lunchtime session will feature an address by Adolfo Franco, foreign policy
advisor on Latin America and the Caribbean to presumptive Republican nominee for President,
Senator John McCain. ‘

Tuesday will feature a scheduled address by Dan Restrepo, serving in the same capacity for the
presumptive Democratic nominee Senator Barack Obama. Caribbean leaders will also be
meeting with members of the U.S. Congress during briefings on Capitol Hill.

For more information on the first Annual Caribbean Tourism Summit and events, visit
www.ACTSdc.com. - '

Sponsors
Sponsors supporting this year’s Annual Caribbean Tourism Summit include American Express,

Bahamas, St. Kitts Investment Promotlons Agency, Jamaica, Travelocity, The Wall Street
Journal, Empire State Building, National Geographic Traveler, The New York Times, The
Caribbean Hotel Association, The Caribbean Tourism Organization and Boom Your Brand.

About The Caribbean Tourism Development Company

The Caribbean Tourism Development Company (CTDC) is a marketing and business

development unit, owned equally by the Caribbean Hotel Association (CHA) and the Caribbean
- Tourism Organization (CTO) Its m1s510n is to own, promote, protect, advance and enhance the

Caribbean brand. :

- The CTDC combines the resources of the Caribbean region’s destinations, accommodations and
service providers to create a viable, cohesive business unit that is able to identify-commercial
opportunities and allow the members of CHA and CTO to benefit collectively from those
opportunities in ways that individually they could not. In all its endeavors the company will
engage only in activities that honor the Caribbean brand and benefit the members of CHA and
CTO. The CTDC may be contacted through the offices of the CTO and CHA.

Media Contact

_ .. Terence Gallagher/Marla McLaughlin : Hilgh Riley
Lou Hammond & Associates : Caribbean Tourism Development Company
(212) 308-8880 . (212) 635-9530

terryg@lhammond.com /marlam@lhammond com hriley@caribtourism.com -



GREENSPAN PREACHES PATIENCE, BIG PICTURE TO CARIBBEAN
DELEGATES AT FIRST ANNUAL TOURISM SUMMIT

WASHINGTON, DC, June 25, 2008 — Former Federal Reserve Chair Alan Greenspan
encouraged a gathering of Caribbean tourism leaders to consider economic investments

from the U.S. as a big picture, long-term objective and preached patience through a
struggling domestic economy.

Dr. Greenspan was the keynote speaker at the First Annual Caribbean Tourism Summit,

taking place in Washington D.C. at the Ronald Reagan Building of the International

Trade Center. The summit is organized by the Caribbean Tourism Development
Company (CTDC).

Leaders from political, tourism and investment communities and the Caribbean Diaspora
have gathered in the nation’s capital since Saturday to discuss the economic future of the

region.

The hour-long session, billed as, “A Conversation with Dr. Alan Greenspan” was
moderated by Sir Dwight Venner, Governor of the Eastern Caribbean Central Bankg

m
In introducing him to the more than 300 summit delegates in attendance, Senator theﬂ
Hon. Allen Chastanet, co-Chair of the CTDC, praised Greenspan for his economic <
foresight, especially as it related to the tourism industry.
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“Dr. Greenspan recognized the importance of the service industry early on, including:fé'—?4

tourism,” said Chastanet. “This recognition allowed for a more targeted policy which2
enabled that sector of our economy to significantly grow.”
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Greenspan, chairman of the Federal Reserve Bank from 1987-2006, addressed the topics
of the current global economic environment and the impact of increased travel costs on
the Caribbean’s tourism industry. While he cautioned that the region may not see a
dramatic increase in U.S. investments in the short-term he suggested that the region’s

ability to produce reliable return would eventually result in added confidence from
investors.

“Capital will flow where profits can reasonably be projected 10 or 15 years down the
road,” he said.

In the interim, he advised that the region must continue to emphasize its strengths to
consumers and investors alike.

-more-
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Alan Greenspan Addresses Caribbean/2

“You have one of the greatest assets possible for tourism in your natural beauty,” said Dr.
Greenspan. “You have to continue to emphasize it.”

He noted that tourism is still a relatively new industry, saying, “There were no vacations
400 years ago. It is really a post WW II phenomenon. The ability to move beyond your
own borders reflects the affluence of your society. Globalization is breaking down
barriers, not just for goods, but a trend towards people moving.”

Greenspan observed that, “The real cost of transport despite oil pnces has'been going
down The critical shock is 0il.”

Addressing the current state of the airline industry, Greenspan said, “If you can’t get the
cost per mile down, it will continue to negatively affect the industry. It may take awhile
but a lot of technological changes have to be made.”

The bottom line, he said, “Oil will never go back to $20 per barrel. We’ll see ever-
increasing jet prices but even more fuel efficient jet engines.”

Greenspan emphasized that the destinations worldwide that are the most attractive to
investors are those in which the rule of law is the strongest, noting that safety is the
lynchpin of a strong infrastructure. “Capital moves to areas that are safe,” he said.

Despite the challenges the tourism 1ndustry faces  Greenspan advised, “We tourists will
find a way to get there.”

Greenspan’s appearance is part of a full schedule of lecturers and industry experts who
-have shared their insights with delegates from more than 30 Caribbean nations and the
accommodatlons sector.

For more 1nformat10n on the first Annual Caribbean Tourism Summit and events visit
www.ACTSdc. com. :

~-more-



Alan Greenspan Addresses Caribbean/3

About The Caribbean Tourism Development Company
The Caribbean Tourism Development Company (CTDC) is a marketing and business

development unit, owned equally by the Caribbean Hotel Association (CHA) and the Caribbean
Tourism Organization (CTO). Its mission is to own, promote, protect, advance and enhance the
Caribbean brand.

The CTDC combines the resources of the Caribbean region’s destinations, accommodations and
service providers to create a viable, cohesive business unit that is able to identify commercial
opportunities and allow the members of CHA and CTO to benefit collectively from those
opportunities in ways that individually they could not. In all its endeavors the company will
engage only in activities that honor the Caribbean brand and benefit the members of CHA and
CTO. The CTDC may be contacted through the offices of the CTO and CHA.

Media Contact

Terence Gallagher/Marla McLaughlin Hugh Riley
Lou Hammond & Associates " Caribbean Tourism Development Company
(212) 308-8880 (212) 635-9530

terryg@lhammond.com /marlam@lhammond com hriley@caribtourism.com
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Media Contact

Terence Gallagher / Anna Lagos Tim Grace / Hugh Riley

Lou Hammond & Associates ' Caribbean Tourism Development Company
(212) 308-8880 ’ (305)-443-5900 / (212) 635-9530

terryg@lhammond.com / annal@lhammond.corh tim@caribbeantravel.com / hriley@caribtourism.com

CUSTOM MARKETING GROUP TO HANDLE INTEGRATED ADVERTISING
FOR CARIBBEAN TOURISM DEVELOPMENT COMPANY IN 2008

NEW YORK, Jan. 31, 2008~ The Caribbean Tourism Development Company (CTDC), the
marketing arm of the Caribbean Hotel Association (CHA) and the Caribbean Tourism
Organization (CTO), has appointed Custom Marketing Group, an award-winning destination
marketing firm, to develop and implement a series of integrated advertising programs for 2008.

“We are pleased to partner with such a prestigious marketing firm that understands our vision. I
have full confidence in their execution of the aggressive programs ahead of us,” said Tim Grace,
co-chief operating officer for the CTDC.

The advertising programs will include both print and online media campaigns to be executed
throughout this year. The print campaign will include a Caribbean Travel Guide scheduled to be
distributed with more than a million copies on April 18 in prominent newspapers in key cities
such as New York City, Philadelphia, Chicago and Fort Lauderdale. The guide is created to
inspire readers with vacation ideas and insight into the beauty and rich flavor of a Caribbean
vacation.

The campaign will also include online promotions, delivered strategically through highly
targeted, opt-in databases, to further communicate to a more targeted group of qualified vacation
prospects. The program plans to distribute 400,000 email newsletters delivered to highly targeted
opt-in consumers to promote the beauty and appeal of the Caribbean and include all participating
program partners. :

“This is yet another step in our plan to advance the Caribbean brand and raise awareness for the
region as the world’s premier vacation destination,” said Grace. “This advertising outreach, -
coupled with our other marketing, public relations and promotional endeavors, is designed to
keep the Caribbean in the forefront in an increasingly competitive marketplace.”

About The Caribbean Tourism Development Company
The Caribbean Tourism and Development Company (CTDC) is a marketing and business

development unit, owned equally by the Caribbean Hotel Association (CHA) and the Caribbean
Tourism Organization (CTO). Its mission is to own, promote, protect, advance and enhance the
Caribbean brand.

The CTDC combines the resources of the Caribbean region’s destinations, accommodations and
service providers to create a viable, cohesive, business unit that is able to identify commercial
opportunities and allow the members of CHA and CTO to benefit collectively from those
opportunities in ways that individually they could not. In all its endeavors the company will
engage only in activities that honor the Caribbean brand and benefit the members of CHA and
CTO. The CTDC may be contacted through the offices of the CTO and CHA.
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Media Contact

Terence Gallagher / Anna Lagos Tim Grace / Hugh Riley
Lou Hammond & Associates Caribbean Tourism Development Company
(212) 308-8880 (305)-443-5900/ (212) 635-9530

terryg@lhammond.com / annal@lhammond.com tim@caribbeantravel.com / hrilev@caribtourism.com

CARIBBEAN TOURISM DEVELOPMENT COMPANY PARTNERS WITH
TRAVEL AGENT MEDIA GROUP ON TRADE ACTIVITIES

NEW YORK, NY, February 4, 2008 — The Caribbean Tourism Development Company (CTDC),
the marketing and business development unit owned equally by the Caribbean Hotel Association
(CHA) and the Caribbean Tourism Organization (CTO), will partner with Travel Agent Media
Group (TAMG), a division of Questex Media Group, Inc., to handle the media aspects of its
travel trade outreach activities.

TAMG will publish and distribute the semi-annual Caribbeantravel.com — The Magazine,
previously known as The Caribbean Gold Book. Caribbeantravel.com — The Magazine will
distribute to more than 27,000 travel agents in North America and the UK, and features detailed
information on every Caribbean destination, and in excess of 1,300 hotel properties. Travel
Agent Media Group, with its expertise in magazine publishing, as well as the largest database of
agents in the industry, offers CTDC new distribution outlets for the publication, ensuring targeted
reach to the most productive "brick & mortar," luxury, and home-based travel agents that actively
sell the Caribbean. The first issue of Caribbeantravel.com - The Magazine to be published by
TAMG will be the Summer 08 edition.

"Questex and the Travel Agent publishing team bring a wealth of resources, expertise, and
commitment to print and electronic communication with the travel distribution community," said
Vincent Vanderpool-Wallace, co-chief executive officer of the CTDC. "Travel Agent brings
efficiencies, and resources that will allow us to communicate effectively to the retail travel
community."

In addition to publishing Caribbeantravel.com — The Magazine, TAMG will develop and deploy
a travel agents web portal to appear on the Caribbeantravel.com Web site. When developed in
the coming months, it will serve as the official travel agent site for the Caribbean and be located
at www.CaribbeanTravel.com/agents. It will feature destination and hotel information, news, a
festivals & events calendar, and library of digital brochures and videos. The goal is to provide
agents with all the information they might require to assist them in selling the Caribbean to their
clients.

A key aspect of the agent site will be an online "E-Learning" platform that will be an extension of
Travel Agent's highly successful Travel Agent University. Courses will be developed in
cooperation with each Caribbean island destination, allowing agents to become specialists in
specific destinations, or in certain types of travel within the region (e.g. destination weddings,
romance/honeymoon, dive travel, family travel, etc.).

Beyond publishing and distribution, TAMG was also chosen to work closely with the CTDC to
develop and publish special editorial features that will appear in TAMG's magazines. These
thematic editorial sections, to distribute along with Travel Agent, Home-Based Travel Agent and
Luxury Travel Advisor will provide agents with timely and useful selling tools.

-more-



CTDC Appoints TAMG/2

"We are so pleased to have been chosen as the official trade media strategic partner,” said Kerry
J. Cannon, Jr., group publisher of the Travel Agent Media Group. "We've worked very closely
with CHA and CTO in the past, and this is the logical progression of our relationship. Agents
play such a vital role in bringing travelers to the region, and our goal is to ensure that they have
immediate access to any and all resources and information tools to help them serve their
Caribbean-bound clients." '

“Travel Agent Media Group has been a valued and supportive partner with us for years,” said
Alec Sanguinetti, co-chief executive officer for CTDC. “Travel Agent magazine has
demonstrated a commitment to our region and a clear understanding of what our needs are.
Making them a strategic partner is the natural evolution of a long-valued relationship.”

About Travel Agent Media Group (www.travelagentcentral.com)

Travel Agent Media Group is a division of the Questex Media Group, Inc. a global, diversified
business-to-business integrated media and information provider, headquartered in Newton, MA.
- Questex serves multiple industries including technology, beauty, spa, travel, hospitality, leisure,
home entertainment, industrial specialties and service industries through a range of well-
established, market-leading publications, events, interactive media, research, information and
integrated marketing services. The company’s media properties include 81 trade magazines and
eNewsletters, 84 websites, 45 conferences tradeshows and events, as well as a range of research,
data and information products. The company's combined operations include more than 450
employees in offices throughout North America, South America, Asia and Europe

About The Caribbean Tourism Development Company
The mission of the Caribbean Tourism Development Company (CTDC) is to own, promote,
protect, advance and enhance the Caribbean brand. '

5

The CTDC combines the resources of the Caribbean region’s destinations, accommodations and
service providers to create a viable, cohesive, business unit that is able to identify commercial
opportunities and allow the members of CHA and CTO to benefit collectively from those
opportunities in ways that individually they could not. In all its endeavors the company will
engage only in activities that honor the Caribbean brand and benefit the members of CHA and
CTO. The CTDC may be contacted through the offices of the CTO and CHA.

For more information, or to book a trip to the Caribbean, go to www.CaribbeanTravel.com.
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Media Contact

Terence Gallagher/Anna Lagos Hugh Riley :
Lou Hammond & Associates Caribbean Tourism Development Company
(212) 308-8880 (212) 635-9530 _

te lhammond.com / annal@lhammond.com hriley@caribtourism.com

FORMER FEDERAL RESERVE CHAIR ALAN GREENSPAN TO
- ADDRESS FIRST ANNUAL CARIBBEAN TOURISM SUMMIT
Washington, DC Hosts Groundbreaking Summit with Focus on the Caribbean

NEW YORK, February 29, 2008 — Former Federal Reserve Chairman Alan Greenspan
will address international leaders from the political, tourism, and investment communities who
will convene in thé nation’s capital for the first Annual Caribbean Tourism Summit (ACTS).
The groundbreaking conference, scheduled to take place at the International Trade Center at
the Ronald Reagan Building in downtown Washington, DC from June 21-24, 2008, will focus
on the economic future of the Caribbean region. It is expected to attract more than 1,000
participants from government, the tourism industry, investment and fmanc1al services sectors.

Organized by the Caribbean Tourism Development Company (CTDC), the marketiz :{g angd

|
Dr. Greenspan, considered the leading authority on American domestic economic arfd
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business development unit owned equally by the Caribbean Hotel Association (CHA) and tﬁe g
&

Caribbean Tourism Organization (CTO), ACTS will focus on two critical issues for the = -4
M

Caribbean tourism sector: marketing and investment and the greater implications they have th ©
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various other industries such as agriculture, construction, aviation and more. & &
S
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monetary policy, is expected to address these issues as the keynote speaker on Monday, June%:??). ©
His experience as chairman of the Board of Governors of the Federal Reserve of the United States
for two decades and his continued active influence today offers the opportunity to provide

valuable insights for a region that continues to grow and evolve in its economic power.

“It’s no secret that tourism is a pivotal industry for the Caribbean,” said Allen Chastanet,
co-chairman of the CTDC. “It’s also no coincidence that we’re holding the summit in the nafionél
capital of our largest source of business, the United States. This will be a time when all investors,
political and tourism influencers will be called upon to help the Caribbean get on the path to
realizing its economic potential and we’re very excited to have arguably the world’s most
influential economic voice in Dr. Greenspan impart his insights.”

-more-



DC Caribbean Tourism Summit/2

According to the CTDC’s co-chairman, Peter Odle, the Summit represents a partnership
among leaders of more than 30 Caribbean governments, investment companies and the Caribbean
hotel and tourism industry. Caribbean government officials will include Prime Ministers, Finance
Ministers, Tourism Ministers and Central Bank Governors.

“We will address key issues and solutions that will increase tourism and investment
revenue in the region,” said Odle. “All events will create tremendous promotional opportunities
for companies currently investing in the Caribbean as well as those organizations interested in
marketing their services in the Caribbean and helping to promote the Caribbean to the U.S.
market.”

This historic sﬁmmit is scheduled to coincide with June’s Caribbean American Heritage
Month, with activities to inclﬁde an Awards Gala Dinner & Ball, an Exhibition and events to
honor the Caribbean Diaspora. In addition, the conference will encompass the business meetings
of the Caribbean Hotel Association and the Caribbean Tourism Organization. For more

information on the first Annual Caribbean Tourism Summit, visit: www.CaribbeanTravel.com or

www.ACTSdc.com

About The Caribbean Tourism Development Company

The Caribbean Tourism Development Company (CTDC) is a marketing and business -
development unit, owned equally by the Caribbean Hotel Association (CHA) and the Caribbean
Tourism Organization (CTO). Its mission is: To own, promote, protect, advance and enhance the
Caribbean brand. : : '

The CTDC combines the resources of the Caribbean region’s destinations, accommodations and
service providers to create a viable, cohesive, business unit that is able to identify commercial
opportunities and allow the members of CHA and CTO to benefit collectively from those
opportunities in ways that individually they could not. In all its endeavors the company will
engage only in activities that honor the Caribbean brand and benefit the members of CHA and
CTO. The CTDC may be contacted through the offices of the CTO and CHA.
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THE CARIBBEAN TOURISM ORGANIZATION AND
CARIBBEAN HOTEL ASSOCIATION

AIRLINE CHALLENGES LEAD TO WHAT COULD BECOME
UNPRECEDENTED COOPERATION AMONG CARIBBEAN GOVERNMENTS

The current economic difficulties facing the airline industry worldwide have provided
numerous challenges to the destinations they serve, but have led to at least one positive in the
Caribbean region: what could become an unprecedented level of cooperation and
coordination among Caribbean governments. The airline challenges have caused many to

recognize that they can deliver far more benefits to their citizens by cooperating with other
governments than by acting alone.

This coordination level accelerated recently when the Chairman of the Caribbean Tourism
Organization (CTO) and the President of the Caribbean Hotel Association (CHA) had the
foresight to call an emergency meeting in Antigua for Ministers and Commissioners
responsible for Tourism, Ministers and Commissioners responsible for Aviation, and
members of the tourism private sector to find ways to minimize the impact on their
economies brought on by rapid increases in airline fuel prices. It soon became clear to every
participant at that meeting that by cooperating on the establishment of hubs, on the promotion
of the region, on providing revenue guarantees to airlines and on coordinating the
establishment of more efficient intra-regional carriers, all Caribbean countries would suﬁfer
less than if each country attempted to address the crisis on its own. z =

~
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The case of Caribbean hubs, and in particular the case of the Puerto Rico hub, was most\ ?3
instructive. The Government of Puerto Rico has come to recognize that by increasing the’1
number of flights and seats connecting through Puerto Rico, they increase the number of
flights, seats and flexibility of passengers travelling fo Puerto Rico. This point was made’ Iz
most forcefully in a recent meeting in San Juan and many of the governments to the soutlfgof o

San Juan are relying heavily on decisions being made in Puerto Rico for their continued ‘é wn
survival.
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All governments also understand that with the current structure of the airline industry, it is
indispensably necessary to ensure that the flights coming into Puerto Rico can connect easily
to the onward carriers such that travellers traveling beyond the hub can connect online or
through their travel agent seamlessly. Without those connections many of the southern
destinations are invisible in electronic booking systems. It is this interdependence that is

forcing discussions between govemments at an unprecedented level and at an unprecedented
rate. .



The same level of cooperation is beginning in the areas of marketing and in providing airline
guarantees. In the past few years, an increasing proportion of the funds voted to departments
of tourism across the world are being forced into escrow to cover airline guarantees. That
leaves far less available for the promotion. This situation has compelled Caribbean
governments to aggregate their promotional budgets for greater promotional efficiency and to
devise financial arrangements that reduce the cost of these arrangements which also serve to -
minimize the risk.

“There is a silver 1ining on every cloud,” according to Allen Chastanet, Chairman of the

- Caribbean Tourism Organization (CTO). “We believe that this high level of cooperation is

being driven by the Governments, the private sector and the people of each territory
recognizing that we in the Caribbean are more interdependent that independent ” he
empha51zed “Governments now realize that if they do not cooperate to maximize beneﬁts or
minimize risk to their countries, they will be called to account by the1r people askmg why
they refused to cooperate.”

Peter Odle, the President of the Caribbean Hotel Association (CHA) also commented on this
suddenly elevated level of cooperation. Odle noted that, “Even though the cooperation
between CTO and CHA has grown over the past several years, I see increased cooperation on
this issue even at the destination level where members of the private sector are ensuring that
their governments are engaged in these cooperative ventures. I promise you, the private
sector gets it. We will achieve much more in addressing this crisis through intra-regional
cooperation that we can ever achieve by going alone. I will tell you that those governments
that do no cooperate will be seen as pariahs by both their own people as well as by other
governments in the region.”

At the meeting in Antigua, four task forces were established, headed by Ministers to examine
the four critical issues. These committees will report to the CTO and CHA Board meetings
which will be held prior to the inaugural Annual Caribbean Tourism Summit (ACTS) in
Washington, D.C. from June 21-24. The results of these committees will also be presented to
the Caricom Heads at their meeting in Antigua on July 2",

Governments have also come to recognize that they need to cooperate in speaking together
with one voice to the government of the United States on a number of critical issues and they -
propose to take advantage of their presence in Washington to begin those discussions. Thus it
appears that this unprecedented spirit of cooperation will continue even beyond the current
situation.

###
Media Contact .
Terence Gallagher Johnson Johnrose Richard Kahn
Lou Hammond & Associates Caribbean Tourism Organization Kahn Travel Communication
(212) 308-8880 (246) 427-5242 (516) 594-4100

te lhammond.com jjohnrose@caribtourism.com r.kahn@ktcpr.com
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gets closer, competition for the attention and business of travelers heats up. We have to conti@e
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CARIBBEAN TOURISM DEVELOPMENT COMPANY INTRODUCES
CONSUMER AND TRADE PROGRAMS TO SUPPORT FAST APPROACHING
SUMMER TOURIST SEASON

NEW YORK, Februargl XX, 2008 — The Caribbean Tourism Development Company (CTDC), the
marketing and business development unit owned equally by the Caribbean Hotel Association
(CHA) and the Caribbean Tourism Organization (CTO), is offering the regional travel industry

new marketing opportunities to help strengthen the upcoming summer season.

The CTDC-designed consumer and trade programs, CaribbeanTravel.com-The Magazine and a
Million-Home Integrated Marketing Campaign, have been created to increase visibility for the

region this summer while providing travel industry partners with value-added opportunities to
reach potential travelers in North America.

“We are always looking for new ways to help the Caribbean remain top of mind with travelers,”

said Alec Sanguinetti, co-CEO of the CTDC. “As the spring énd summer vacation planning %Cl

to offer new ways for the industry to reach our target markets and therefore we are mtroducnga

number of dynamic initiatives to help achleve this goal.” &
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The following are two of the upcoming mltlatlves. i
Million-Home Integrated Marketing Campaign: For the Consumer <

CTDC will implement an integrated marketing campaign that will reach more than one million
North American homes. This effort will include a 16-24 page glossy magazine quality
supplement to be distributed in more than a million copies of four major-market newspapers in

New York City, Philadelphia, Chicago and Fort Lauderdale beginning in mid-May, an ideal time

to boost summer bookings.

The guide, created to inspire readers with vacation ideas and insight into the beauty and rich
flavor of a Caribbean vacation, will also have an online promotional component to be delivered
strategically through highly targeted, opt-in databases, to further communicate to a more targeted
group of qualified vacation prospects. The program will distribute 400,000 email newsletters to
be delivered to highly targeted opt-in coﬁsumers to promote the Caribbean and include all

-more-
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participating program partners. The deadline to participate in this opportunity is March 31.
For more information on this upcoming program and how to participate, please contact Tom

Garzilli at Custom Marketing Group, 404-816-0841 or tgarzilli@aboutcmg.com

CaribbeanTravel.com —~ The Magazine, For the Travel Trade

The CTDC will begin its first phase of its outreach to the travel trade community with the
distribution of the semi-annual CaribbeanTravel.com — The Magazine, previously known as The
Caribbean Gold Book. Working in partnership with Travel Agent Media Group, publishers of
North America’s leading media outlets for the travel trade, CaribbeanTravel.com — The
Magazine’s third editibn, the Summer 08 issue, will be distributed to more than 20,000 targeted
travel agents in North America. It features detailed information on every Caribbean destination,
and in excess of 1,300 hotel properties. The online component to the magazine will be digitalized

into a 260-page document to be available via e-postcard to more than 115,000 opt-in agents.

The CTDC is seeking advertisers in the magazine and all are encouraged to participate by March
15 to receive free banner advertising and other rich media placement on the Caribbean’s regional

website www.CaribbeanTravel.com. Traffic has continued to grow on the site since its test

launch late last year. Traffic increased by 59 percent from December into J anuary 2008, logging
156,437 visitor sessions. Please contact Jill Jones, Group Director of Sales, for more information

at 305-443-5900- Ext.105, jill@caribbeantravel.com or James Craven at 305-445-6856

jcraven(@questex.com

About The Caribbean Tourism Development Company
The Caribbean Tourism and Development Company (CTDC) is a marketing and business

development unit, owned equally by the Caribbean Hotel Association (CHA) and the Caribbean
Tourism Organizatién (CTO). Its mission is to own, promote, protect, advance and enhance the
Caribbean brand. The CTDC combines the resources of the Caribbean region’s destinations,
accommodations and service providers to create a viable, cohesive, business unit that is able to
identify commercial opportunities and allow the members of CHA and CTO to benefit
collectively from those opportunities in ways that individually they could not. In all its endeavors
the company will engage only in activities that honor the Caribbean brand and benefit the
members of CHA and CTO. The CTDC may be contacted through the offices of the CTO/CHA.
#H#
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BEST-SELLING AUTHOR AND MOTIVATIONAL SPEAKER, DR. MYLES MUNROE, TO
ADDRESS FIRST ANNUAL CARIBBEAN TOURISM SUMMIT

Washington, DC Hosts Groundbreaking Summit with Focus on the Caribbean

NEW YORK, March 7, 2008 — Founder and Senior Pastor of Bahamas Faith Ministries International,
Dr. Myles Munroe, is expected to help set an energetic and inspirational tone with an address to international
leaders from the political, tourism, investment and Caribbean communities and Friends of the Caribbean at the
first Annual Caribbean Tourism Summit (ACTS). The groundbreaking conference, scheduled to take place at
the International Trade Center at the Ronald Reagan Building in downtown Washington, DC from June 21-
24, 2008, will focus on the economic future of the Caribbean region. It is expected to attract more than 1,000
participants from government, the tourism industry, investment and financial services sectors.

Organized by the Caribbean Tourism Development Company (CTDC), the marketing and business
development company owned equally by the Caribbean Hotel Association (CHA) and the Caribbean Tourism
Organization (CTO), ACTS will focus on two critical issues for the Caribbean tourism sector: marketing and
investment and the greater implications they have on various other industries such as agriculture, construction,

Ped
aviation and more.

U
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Dr. Munroe, who is scheduled to lead a motivational brunch on the morning of Sunday, June- 22 W '_§
chosen to speak based on his ability to truly energize a diverse audience. Known for his vision of "Tra‘ﬁbfo@mg
followers into Leaders," Munroe has a tremendous influence on a wide range of interest groups as ev1dé‘ncedby
the demand for his books, which are distributed in more than 80 countries. As a well known motlvatlongl ®
speaker, Munroe will design his message to inspire investors, politicians, tourism industry executives a@ th‘é
Caribbean Diaspora and Friends of the Caribbean to bring continued growth and prosperity to the Carib—T_);ean
region. ‘

“ACTS will be a time when all investors, political and tourism decision-makers, as well as the
powerful U.S based Caribbean community will be called upon to help the Caribbean get on the path to realizing
its full economic potential and we’re very excited to have one of our regioh’s most celebrated motivational and
spiritual speakers to add his influence to this important effort,” said Senator Allen Chastanet, co-chairman of the

CTDC.

-more-
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Dr. Munroe joins an already stellar group of speakers, including former Federal Reserve Chairman Dr.
Alan Greenspan, who will make the keynote address on Monday, June 23. Greenspan is considered the leading
authority on American domestic economic and monetary policy. His experience as chairman of the Board of
Governors of the Federal Reserve of the United States for two decades and his continued active influence today
offers the opportunity to provide valuable insights for a region that continues to grow and evolve in its economic
power. | '

The Summit represents a partnership among leaders of more than 30 Caribbean governments,
investment companies and the Caribbean hotel and tourism industry. Caribbean government officials will
include Prime Ministers, Finance Ministers, Tourism Ministers and Central Bank Governors.

“This conference is a rare opportunity to take a close l_oék at the key issues and solutions that will grow
tourism and investment revenue in-the region,” said Peter Odle, co-chairman of the CTDC.

" This historic summit is scheduled to coincide with June’s Caribbean American Heritage Month, with
activities to include anrAwards Gala Dinner & Ball, an Exhibition and events to honor the Caribbean Diaspora.
In addition, the conference will encompass the business meetings of the Caribbean Hotel Association and the
Caribbean Tourism Organization. Fo.r more information on the first Annual Caribbean Tourism Summit, visit:

www.CaribbeanTravel.com or www.ACTSde.com

About The Caribbean Tourism Development Company

The Caribbean Tourism Development Company (CTDC) is a marketing and business development entity,
owned equally by the Caribbean Hotel Association (CHA) and the Caribbean Tourism Organization (CTO). Its
mission is:. To own, promote, protect, advance and enhance the Caribbean brand.

- The CTDC combines the resources of the Caribbean region’s destinations, accommodations and service
providers to créate a viable, coliesive, business unit that is able to identify commercial opportunities and allow
the members of CHA and CTO to benefit collectively from those opportunities in ways that individually they
could not. In all its endeavors the company will engage only in activities that honor the Caribbean brand and
benefit the members of CHA and CTO. The CTDC may be contacted through the offices of the CTO and CHA.
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CARIBBEAN TOURISM DEVELOPMENT COMPANY LAUNCHES NEW
CONSUMER TRAVEL WEB SITE WITH A QUESTION:
WHY DOES YOUR LIFE NEED THE CARIBBEAN?
Region’s Official Site Offers Comprehensive Travel Information, Prize Trips

Media Contact

Terence Gallagher / Anna Lagos
Lou Hammond & Associates
(212) 308-8880

terrvg@lhammond.com / annal@lhammond.com

NEW YORK, March 13, 2008 — The Caribbean Tourism Development Company
(CTDC), the marketing and business development unit owned equally by the Caribbean
Hotel Association (CHA) and the Caribbean Tourism Organization (CTO), has launched

its official Web site, www.CaribbeanTravel.com, a colorful and content-rich site
designed as the first central portal for all things related to Caribbean travel.

As part of the launch, the CTDC will introduce an interactive consumer Web
video contest: “Why My Life Needs the Caribbean.” The special promotion provides the
chance to win a prize trip to some of the Caribbean'’s top resorts for those who submit
videos that describe, in the most creative and compelling way, why their life needs a visit
to the world’s most popular sun and fun region. Visitors who register on the site will als%
have the opportunity to win their ownf Caribbean dream trip by ranking the best videos. <

S

In addition, the CTDC will periodically conduct a guerrilla outreach campaign

(.-
video cameras, will approach lnd|V|dua|s consumed in their everyday work life and ask, =}

“Why does your life need the Caribbean?” Individuals responding may be instantly 'fj
rewarded with a free trip to the Caribbean or other prizes. Video footage of these gé

consumers and their reactions may also be posted on CaribbeanTravel.com

- Promotional prizes include frips to such resorts és: Aruba’s Radisson Aruba
Resort & Casino, The Aruban Resort & Casino at Eagle Beach, and Renaissance Aruba
Resort & Casino; Bonaire's Blachi Koko Apartments, Blue Divers, Caribbean Club
Bonaire, Captain Don’s Habitat, Golden Reef Inn, La Pura Vista, and Port Bonaire;
British Virgin Islands’ Scrub Island Puerto Rico’s San Juan Marriott Resort & Stellaris
Casino; Tortola’s Long Bay Beach Resort & Villas; and Bolongo Bay Beach Resort in St.
Thomas, U.S. Virgin Islands

-more-
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“Our goal with CaribbeanTravel.com is to create a one-stop shop for travelers
and travel agents with all necessary information, images and vacation offers at their
fingertips,” said Vincent Vanderpool-Wallace, co-CEO of the CTDC. “In today’s Web-
oriented world, it's all about the rich content and our site provides visitors with a
complete virtual experiehce that will both whet their appetites and provide all the tools
they need to plan and book their trip.”

The website was designed to offer travelers the most current destination
information including weather reports, upcoming festivals and events, news from the
Caribbean, travel deals and promotions. Travelers can also utilize the site to book a
Caribbean trip with Travelocity, the website’s official travel booking engine, or to be
connected to a Caribbean specialist travel agent to plan or book their vacation.

Other distinctive features of the site include: a “Hot Deals” section with special
travel values; maps of the region; and detailed descriptions of places to stay, things to
do and special events throughout the year. |

“Our goal since day one of the creation of the CTDC has been to create buzz
and business for the Caribbean,” said Alec Sanguinetti, co-CEO of the CTDC. “We are
achieving both of these goals on this new site. Never before have travelers had the
opportunity to find so much dedicated information in one place as they now have
available on CaribbeanTravel.com.”

For more information or to book a-Caribbean vacation, visit:

www.CaribbeanTravel.com

THE CARIBBEAN TOURISM DEVELOPMENT COMPANY

The Caribbean Tourism Development Company (CTDC) is a marketing and business
development unit, owned equally by the Caribbean Hotel Association (CHA) and the Caribbean
Tourism Organization (CTO). Its mission is to own, promote, protect, advance and enhance the
Caribbean brand. The CTDC combines the resources of the Caribbean region’s destinations,
accommodations'and service providers to create a viable, cohesive, business unit that is able to
identify commercial opportunities and allow the members of CHA and CTO to benefit collectively
from those opportunities in ways that individually they could not. In all its endeavors the company
will engage only in activities that honor the Caribbean brand and benefit the members of CHA
and CTO. :
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CARIBBEAN TOURISM DEVELOPMENT COMPANY LAUNCHES NEW
CONSUMER TRAVEL WEB SITE WITH A QUESTION:
WHY DOES YOUR LIFE NEED THE CARIBBEAN?
Region’s Official Site Offers Comprehensive Travel Information, Prize Trips
NEW YORK, March 18, 2008 — The Caribbean Tourism Development Company
(CTDC), the marketing and business development unit owned equally by the Caribbean
Hotel Association (CHA) and the Caribbean Tourism Organization (CTQ), has launched its

official Web site, www.CaribbeanTravel.com, a colorful and content-rich site designed as the

first central portal for all things related to Caribbean travel.

As part of the launch, the CTDC will introduce an interactive consumer Web video
contest: “Why My Life Needs the Caribbean.” Beginning April 7, this special promotion will
give consumers the chance to win a prize trip to some of the Caribbean’s top resorts. To
enter, consumers must submit videos cfn CaribbeanTravel.com that describe, in the most
creative and compelling way, why their life needs a visit to the world’s most popular region of
sun and fun. Visitors who register on the site will also have the opportunity to win their own
Caribbean dream trip by ranking the best videos.

In addition, the CTDC will periodically conduct a guerrilla outreach campaign direct to
consumers utilizing a roving "Caribbean Instant Reward Team" who, armed with video
cameras, will approach individuals consumed in their everyday work life and ask, “Why does
your life need the Caribbean?” Individuals responding may be instantly rewarded with a free
trip to the Caribbean or other prizes. Video footage of these consumers and their reactions
may also be posted on CaribbeanTravel.com

-more-
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Promotional prizes include trips to such resorts as: Aruba’s Radisson Aruba Resort &
Casino, The Aruban Resort & Casino at Eagle Beach, and Renaissance Aruba Resort &
Casino; Bonaire's Blachi Koko Apartments, Blue Divers, Caribbean Club Bonaire, Cavptain
Don’s Habitat, Golden Reef Inn, La Pura Vista, and Port Bonaire; British Virgin Islands’ Scrub
Island; Puerto Rico’s San Juan Marriott Resort & Stellaris Casino; Tortola’s Long Bay Beach
Resort & Villas; and Bolongo Bay Beach Resort in St. Thomas, U.S. Virgin Islands

“Our goal with CaribbeanTravel.com is to create a one-stop shop for travelers and
trave! agents with all necessary information, images and vacation offers at their fingertips,”
said Vincent Vanderpool-Wallace, co-CEO of the CTDC. “In today’s Web-oriented world, it's
all-about the rich content and our site provides visitors with a complete virtual experience that
will both whet their appetites and provide all the tools they need to plan and book their trip.”

The website was designed to offer travelers the most current destination information
including weather reports, upcoming festivals and events, news from the Caribbean, travel
deals and promotions. Travelers can also utilize the site to book a Caribbean trip with
Travelocity, the website’s official travel booking engine, or to be connected to a Caribbean
specialist travel agent to plan or book their vacation.

Other distinctive features of the site include: a “Hot Deals” section with special travel
values; maps of the region; and detailed descriptions 6f places to stay, things to do and
special events throughout the year.

“Our goal since day one of the creation of the CTDC has been to create buzz and

- business for the Caribbean,” said Alec Sanguinetti, co-CEO of the CTDC. “We are achieving

both of these goals on this new site. Never before have travelers had the opportunity to find

" 80 much dedicated information in one place as they now have available on

CaribbeanTravel.com.”
For more information or to book a Caribbean vacation, visit:

www.CaribbeanTravel.com

THE CARIBBEAN TOURISM DEVELOPMENT COMPANY

The Caribbean Tourism Development Company (CTDC) is a marketing and business development
unit, owned equally by the Caribbean Hotel Association (CHA) and the Caribbean Tourism
Organization (CTO). Its mission is to own, promote, protect, advance and enhance the Caribbean
brand. The CTDC combines the resources of the Caribbean region’s destinations, accommodations
and service providers to create a viable, cohesive, business unit that is able to identify commercial
opportunities and allow the members of CHA and CTO to benefit collectively from those opportunities
in ways that individually they could not. In all its endeavors the company will engage only in activities
that honor the Caribbean brand and benefit the members of CHA and CTO.
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SECOND ANNUAL CARIBBEAN BEACH VOLLEYBALL TOURNAMENT
KICKS OFF THIS SUMMER
NEW YORK, June 2, 2008 — Ten qualifying volleyball tournaments are being held along the East Coast
this summer competing for the final cash prize of $1,000 and the Caribbean Challenge Trophy as part of the
Second Annual Caribbean Beach Volleyball Tournament. Organized by East End Volleyball, a New York-
based organizer of beach volleyball leaéues and tournaments, and the Caribbean Tourism Development Company
(CTDC), the marketing and business development unit owned equally by the Caribbean Hotel Association (CHA)
and the Caribbean Tourism Organization {CTO), the tournament is expanding this year to include a competition
between the two finalists from the east coast tournaments with Carlbbean teams to compete at the finale in the
Caribbean Beach Volleyball Champ1onsh1p
“We are delighted to bring back the beech volleyball tournament again this year and expand the amount
~ of tournaments from five last year to 10 this year,” said Hugh Riley, co-chief operating officer for CTDC. “It is an
exhilarating comnetition, showcasing some of the finest volleyball talent in the netion as well as celebrating the
sport in the Caribbean.” S o 5.33 -
The top placing team from both the male and female open divisions will receive a complnneﬁtar%aﬁ'lp to
Puerto Plata, Dominican Republic on November 8" and November 9%, where they will compete in tﬁe Sectbnd
Annual Caribbean Beach Volleyball Championship for a chance to win the cash prize and team trop@ ag‘?imst
Caribbean beach volleyball finalists from the Sizzle In Sand Caribbean SUNSPLASH Beach Volleyggll = _
competition,.a series of beach volleyball tourhaments throughout the Caribbean. In addition, the play& th%best
N re'presents the team- sp1r1tedness will be awarded the Guy H. Hiler Trophy, a prize named after a man ﬂwho”@orked
for the prornotlon of the Caribbean people and was able to use sports, primarily volleyball, as a vehicle for
ach1ev1ng that goal , : . .
Qualifying tournaments have been held in Siesta Key, Florida March 1-2; Hollywood Florida on April 5-
6; and Clearwater Beach, F lorida on Apr11 26-27. The next tournaments will take place in Isle of Palms, South
Carolina on June 7-8; Coney Island, New York on July 12-13; Newport, Rhode Island from July.-26-27; Long
Beach, New York from August 2-3; New London, CT from August 9-.10; Pt Pleasant, New Jersey August 23-24;
and Atlantic'City, New Jersey from Septembef 20-21.

. For more infonnetion and a schedule, visit www.CaribbeanTravel.com/BeachVolleyball.

About The Caribbean Tourism Development Company

The Caribbean Tourism Development Company (CTDC) is a marketing and business development unit, owned equally by
the Caribbean Hotel Association (CHA) and the Caribbean Tourism Orgamzat1on (CTO). Its mission is: To own, promote,
protect, advance and enhance the Carlbbean brand.
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The CTDC comblnes the resources of the Carlbbean reglon s-destinations, accommodatlons and service providers to create a
v1able coheswe business unit that is able- to identify commercial opportunities and allow the members of CHA and CTO to
benefit collectively from those opportunities in ways that individually they could not. In all its endeavors the company will
engage only in activities that honor the Caribbean brand and benefit the members of CHA and CTO. The CTDC may be
contacted through the offices of the CTO and CHA. R
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VARIETY OF PACKAGES AND VALUES AVAILABLE IN THE OFF-SEASON
THROUGHOUT THE CARIBBEAN REGION

NEW YORK, June 9, 2008 — The Caribbean region (www.CaribbeanTravel.com) is
offering savings and value-added promotions for travel from now through December. With direct
flights and close proximity to the United States, the Caribbean is the ideal destination for travelers
who are unwilling to forego their vacations, but are looking for more wallet-friendly options in
the current economic climate.

“Travelers should take advantage of such savings as a tradeoff to soaring gas prices,” said -
Hugh Riley, co-chief operating officer for CTDC. “North American travelers have a sense of
urgency now to find ﬁearby and affordable getaways, and our proximity and value meet that
need.”

In the coming months, offers in the Caribbean include:

ARUBA

Radisson Aruba Resort & Casino (www.radisson.com/arubaspavacations) is offering a
“Summer Fun Sale.” Guests booking four nights receive the fourth-night free, a $100 restaurant,
Larimar Spa or Kids Club credit, 15 percent off Larimar Spa treatments and free meals for

children at Laguna Restaurant. Rates stan at $275 per night. For reservations call 1-800-333-
3333,

BERMUDA
9 Beachés (www.9beaches.com) is offermg a “Midweek Special” promotion from now through
August 31, 2008. Package includes 15 percent off savings from regular rates in an Aqua Vlsta“‘ =
" Sea Forever or Coco Coral Cabana. The promotion applies for arrivals from Sunday through = -'-i
Thursday and a minimum stay of four nights. Rates start at $1123 for four nights based on double =
occupancy and include: stay at a cabana, taxes and gratuities, and daily breakfast buffet. For
reservations call 866-841-9009. .
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BRITISH VIRGIN ISLANDS

Rosewood Little Dix Bay on Virgin Gorda (www.littledixbay.com) is offering “Rosewood
Escapes” summer savings promotion of up to 30 percent savings from now to December 19,
2008. Rates start at $475 per night for accommodations in a Premium Ocean View room, or $525
per night in an Ocean Cottage, based on single or double occupancy. Rates include a full
American breakfast buffet for two. For reservations call 1.800.ROSEWOOD (1-888-767-3966) or
the resort directly at 1-284-495-5555. '

-more-



Caribbean Off-Seasoi; Deals/2

BONAIRE

Coco Palm Garden (www.cocopalmgarden.com) is providing a “Bonaire Dive Into Summer
2008” weekly package valid now to September 30, 2008. Package includes seven nights of
accommodations, unlimited air for shore diving, a pickup truck rental and taxes included. The
studio price starts at $444 per person (or $346 for non-diver), based on double occupancy. For
four persons in a two bedroom apartment, the price starts at $373 per person (or $240 for non-
diver). Use of the Kunuku Golf Course is free for all Coco Palm Garden guests. For reservations,

_please call 011-599-717-2108 or email info@cocopalmgarden.com. .

CURACAO

The Avila Hotel (www.avilahotel.com) announces its “Disconnect so you can Reconnect”
summer promotion featuring seven nights accommodations but only pay for five. Offer is based
on availability and is valid on all room categories for stays from June 7 through September 15,
2008. For reservations call 1-800-747-8162.

Coral Paradise Inn (www.coralparadise.com), Bonaire's newest mini-resort opened in May
2008, is offering “Let the Good Times Roll” package starting at $649 per person and valid from
now through September 30, 2008. Package is based on double occupancy and includes seven
nights of accommodations (with one night free), six days of 24-hour unlimited shore diving, six
boat dives, tanks, air fills, weights, weight belts, pickup truck for the week including CDW
insurance and taxes, and roundtrip airport transfers. For reservations call 877-267-2572 or email
coralparadise(@cox.net.

GRENADA

LaSource Spa Resort (www.theamazingholiday.com) is helping to curb wasted vacation days by
offering seven nights for the price of six and 14 nights for the price of 12 from now through
December 18, 2008. With more time to spend at the resort, LaSource guests will have the chance
to enjoy the resort’s unique all-inclusive program which includes spa treatments, diving and golf.
This applies to both tour operator and direct bookings and is valid for single, double and triple
occupancy. For reservations call 1-888-527-0044.

- JAMAICA

Grand Lido Resorts & Spas (www.superclubs.com) is offering brides and grooms a special
summer package for couples who book an eight-day wedding getaway and have a wedding date
of 8/8/08. Package includes a complimentary wedding ceremony, accommodations in a
beachfront suite, $388 in spa credits, an eight-course meal, and eight special romantic turn-down
services. The package rate is 3,888 per couple and also includes an on-site wedding planner. For
reservations visit www.superclubs.com.

PUERTO RICO

Four Points by Sheraton Palmas del Mar Resort (www.starwoodcaribbean.com), just steps
from the beach and 45 miles from downtown San Juan, is offering a off-season package from
June 30® to December 19, 2008. Package requires a minimum stay of three nights to receive the
fourth night free and.includes $100 resort credit. For stays of six nights or more, travelers are
eligible to receive a $200 Resort Credit. For reservations please visit
www.starwoodcaribbean.com.

-more-
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ST. KITTS

Golden Lemon Inn (www.goldenlemon.com) is providing a “Spring to Fall All Inclusive”
package now through December 15, 2008. Package requires a minimum stay of five nights at a
package rate for $292 per person for each day. Rate is based on double occupancy and includes
stay at private beach-side villa with an oversized private plunge pool, full American breakfast
served in the great house pool-side garden or front gallery, complimentary lunches, gourmet
dinner served nightly, bar drinks and soft drinks, and fresh flowers in your room daily. Package
also includes airport transfers, half-day island tour with time to shop in Basseterre, use of beach
chairs, umbrellas and snorkeling equipment, and a 10 percent service charge and nine percent
government taxes. For reservations call 1-800-633-7411 or visit the website.

Ocean Terrace Inn (www.oceanterraceinn.com) is offering an “Eco Safari Package” from now
through December 14, 2008. Package includes seven nights accommodations in a Superior room,
a half-day tour of the island’s rain forest, full day catamaran cruise, full day hike of Mt. Liamuiga
volcano, daily shuttle to a scenic beach, spa and gym facilities, and transfer to an from the airport.
Rates begin at $685 per person for double occupancy seven night stay during the summer season.
For reservations call 800-524- 0512.

ST. LUCIA

At Coconut Bay Beach Resort & Spa (www.cbayresort.com) families and couples alike will
enjoy special summer rates at this all-inclusive resort from August 16 to September 30, 2008.
Rates start at $99 per person for a premium garden view room priced 50 percent off the regular
nightly room. All-inclusive rates are based on double occupancy and include: full breakfast,
lunch, dinner and snacks daily, unlimited juices, soft drinks and alcoholic beverages, fully
supervised children’s center with daily schedule of activities, daily entertainment program, water
park attraction, airport transfers from St. Lucia’s Hewanorra International Airport, all hotel taxes
and gratuities. For reservations call 866-978-6226. '

TRINIDAD

The Hilton Trinidad overlooking the capital city of Port of Spain is situated on 25 acres of
tropically landscaped gardens. The hotel is offering a “Romance Package” that includes signature
Hilton accommodations, daily breakfast for two, fresh flowers in room upon arrival, a
complimentary bottle of champagne, a gourmet dinner for two, and late check-out upon request.
Rates start at $295 and are valid now through December 31, 2008. For reservations call 868-624-
3211 or visit www.hiltoncaribbean.com/trinidad.

TOBAGO

Coco Reef Resort and Spa (www.cocoreef.com) located on 10 acres of manicured tropical
gardens, is offering a five day, four night dive package for underwater enthusiasts. Guests will
enjoy two tank dives a day for three days, deluxe ocean view accommodations with private
balcony/patio, full daily tropical breakfast and transportation to and from the airport. The package
is priced at $950 per person, and is valid from now through December 20, 2008. For reservations
call 868-639-8571.

-more-
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TURKS AND CAICOS .

The Sands at Grace Bay (www.thesandsresort.com) is offering “One Suite Deal” package now
through October 31, 2008. Guests receive a sixth night free when booking a five night stay. For
reservations please visit www.thesandsresort.com.

‘ Nikki Beach Resort (www.nikkibeachhotels.com), Nikki Beach’s first luxury resort, is offering a
30 percent off of nightly room rate from now through September 30, 2008. For reservations, visit
www.nikkibeachhotels.com and enter promotion code GOSPEC.

U.S. VIRGIN ISLANDS

U.S. Virgin Islands Department of Tourism invites travelers to experience St. Croix, St. John
and St. Thomas while taking advantage of summer savings with the “Sizzlin Summer Sampler”
offered June 15 through October 15, 2008. Travelers who book for travel between August 16 and
October 31, 2008 will receive a fourth night free and a $100 gift card. In addition, all participants.
will receive a $50-$100 resort credit (depending on the hotel booked), plus up to $200 in savings
on a host of included experiential activities and tours.

Participating hotels include: The Buccaneer, Carambola Beach Resort, Chenay Bay Resort, Club
St. Croix, Colony Cove, Divi Carina Bay Resort, Hotel Caravelle, Palms at Pelican Cove, Sand
Castle on the Beach, The Westin Resort, Maho Bay, Gallows Point, Best Western Emerald
Beach, Bolongo Bay Beach Resort, Holiday Inn Windward Passage, Marriott Frenchman’s Reef,
Pavilions & Pools, Point Pleasant Resort, Sapphire Beach Resort & Marina Sapphire Village,
Secret Harbour Beach Resort, Wyndham Sugar Bay Beach Resort & Spa and Island
Beachcomber Hotel. '

The “Sizzlin’ Summer Sampler”package applies to new bookings only. Reservations can be made
through the following tour operator sites: BookIt.com, Creative Leisure International, Vacation
Express, Funjet Vacations, Spirit Vacations, United Vacations, Delta Vacations, Future
Vacations, Continental Airlines Vacations, CheapCaribbean.com, Travelocity, TNT Vacations,
GoGo Worldwide Vacations, US Airways Vacations, Travel Impressions, Classic Vacations,
Total Vacations, Expedia, Orbitz, Apple Vacations and Costco Travel. :

For more information or to book a Caribbean vacation, visit: www.CaribbeanTravel.com

THE CARIBBEAN TOURISM DEVELOPMENT COMPANY

The Caribbean Tourism Development Company (CTDC) is a marketing and business
development unit, owned equally by the Caribbean Hotel Association (CHA) and the Caribbean
Tourism Organization (CTO). Its mission is to own, promote, protect, advance and enhance the
Caribbean brand. The CTDC combines the resources of the Caribbean region’s destinations,
accommodations and service providers to create a viable, cohesive, business unit that is able to
identify commercial opportunities and allow the members of CHA and CTO to benefit
collectively from those opportunities in ways that individually they could not. In all its endeavors
the company will engage only in activities that honor the Caribbean brand and benefit the
members of CHA and CTO. ’
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STATEMENT FROM

THE CARIBBEAN TOURISM DEVELOPMENT COMPANY:

AIRLINE CHALLENGES LEAD TO WHAT COULD BECOME
UNPRECEDENTED COOPERATION AMONG CARIBBEAN GOVERNMENTS

The current economic difficulties facing the airline industry worldwide have provided
numerous challenges to the destinations they serve, but have led to at least one positive in the
Caribbean region: what could become an unprecedented level of cooperation and
coordination among Caribbean governments. The airline challenges have caused many to
recognize that they can deliver far more benefits to their citizens by cooperating with other
governments than by acting alone.

This coordination level accelerated recently when the Chairman of the Caribbean Tourism
Organization (CTO) and the President of the Caribbean Hotel Association (CHA) had the
foresight to call an emergency meeting in Antigua for Ministers and Commissioners
responsible for Tourism, Ministers and Commissioners responsible for Aviation, and
members of the tourism private sector to find ways to minimize the impact on their
economies brought on by rapid increases in airline fuel prices. It soon became clear to every
participant at that meeting that by cooperating on the establishment of hubs, on the promotion
of the region, on providing revenue guarantees to airlines and on coordinating the
establishment of more efficient intra-regional carriers, all Caribbean countries would suffer
less than if each country attempted to address the crisis on its own.

The case of Caribbean hubs, and in particular the case of the Puerto Rico hub, was most
instructive. The Government of Puerto Rico has come to recognize that by increasing the
number of flights and seats connecting through Puerto Rico, they increase the number of
flights, seats and flexibility of passengers travelling fo Puerto Rico. This point was made
most forcefully in a recent meeting in San Juan and many of the governments to the south of
San Juan are relying heavily on decisions being made in Puerto Rico for their continued
survival. '

All governments also understand that with the current structure of the airline industry, it is
indispensably necessary to ensure that the flights coming into Puerto Rico can connect easily
to the onward carriers such that travellers traveling beyond the hub can connect online or
through their travel agent seamlessly. Without those connections many of the southern
destinations are invisible in electronic booking systems. It is this interdependence that is
forcing discussions between governments at an unprecedented level and at an unprecedented
rate.
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The same level of cooperation is beginning in the areas of marketing and in providing airline
guarantees. In the past few years, an increasing proportion of the funds voted to departments
of tourism across the world are being forced into escrow to cover airline guarantees. That
leaves far less available for the promotion. This situation has compelled Caribbean
governments to aggregate their promotional budgets for greater promotional efficiency and to
devise financial arrangements that reduce the cost of these arrangements which also serve to
minimize the risk. '

“There is a silver lining on every cloud,” according to Allen Chastanet, Chairman of the
Caribbean Tourism Organization (CTO). “We believe that this high level of cooperation is
being driven by the Governments, the private sector and the people of each territory
recognizing that we in the Caribbean are more interdependent that independent,” he
emphasized. “Governments now realize that if they do not cooperate to maximize benefits or
minimize risk to their countries, they will be called to account by their people asking why
they refused to cooperate.”

Peter Odle, the President of the Caribbean Hotel Association (CHA) also commented on this
suddenly elevated level of cooperation. Odle noted that, “Even though the cooperation
between CTO and CHA has grown over the past several years, I see increased cooperation on
this issue even at the destination level where members of the private sector are ensuring that
their governments are engaged in these cooperative ventures. I promise you, the private
sector gets it. We will achieve much more in addressing this crisis through intra-regional
cooperation that we can ever achieve by going alone. I will tell you that those governments
that do no cooperate will be seen as pariahs by both their own people as well as by other
governments in the region.”

At the meeting in Antigua, four task forces were established, headed by Ministers to examine
the four critical issues. These committees will report to the CTO and CHA Board meetings
which will be held prior to the inaugural Annual Caribbean Tourism Summit (ACTS) in
Washington, D.C. from June 21-24, The results of these committees will also be presented to
the Caricom Heads at their meeting in Antigua on July 2.

Governments have also come to recognize that they need to cooperate in speaking together
with one voice to the government of the United States on a number of critical issues and they
propose to take advantage of their presence in Washington to begin those discussions. Thus it
appears that this unprecedented spirit of cooperation will continue even beyond the current
situation.
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FOR IMMEDIATE RELEASE.

Contact: Johnson JohnRose,

CTO

Tel: (246) 427-5242

E-mail: jjohnrose@caribtourism.com

Contact: Andrew Wilson/Terence Gallagher
Lou Hammond & Associates
Tel:  (212) 308-8880

E-mail: andreww(@lhammond.com

terrve@lhammond.com

CTO SUSTAINABLE TOURISM CONFERENCE TO FOCUS ON
SUSTAINING CARIBBEAN COASTAL PRODUCT

-- 10™ Annual Caribbean Conference on Sustainable Tourism Development, Apr. 28 — May 1,
2008, Turks & Caicos Islands --

BRIDGETOWN, Barbados, (Dec 21, 2007) — The sustainability of the
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Caribbean coastal product will be the main focus of the 1 0™ Annual Caribbean § -
o =
Conference on Sustainable Tourism Development, also known as the Sustainablr_f 4
Tourism Conference (STC-10), to be in Providenciales, Turks and Caicos Islandgé nest
April. E‘»Z =
The conference, which will run from April 28-May 1, 2008, has as its therge, 1

Keeping the Right Balance — S ustai'ijfting the Caribbean Coastal Pr.bduct. This is in
keeping with the designation of 2008 as International Year of the Reef by the
International Coral Reef Initiative (ICRI), coupled with the fact that Caribbean

development converges on coastal areas.

“Given that the region’s tourism development is largely coastal there are number
of key related issues that affect the sustainability of the region’s tourism,” said Mareba
Scott, CTO’s sustainable tourism product specialist, “like climate change, disaster risk
management, cruise tourism and the and marine based attractions including the

implications for the dive market.”
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A comprehensive and dynamic programme is being planned, to include the
customary study tours — a key feature of this conference — one of which will be to the

world’s only conch farm.

The annual Caribbean Conference on Sustainable Tourism Development is part
of the information dissemination and regional awareness component of CTO’s Strategy
for Sustainable Tourism. It looks at how member states can design and implement
sustainable tourism policies and programmes, offering a regional forum for information

exchange on the successes and pitfalls of national, regional and international initiatives.

STC-10 is organized by CTO in collaboration with the Turks & Caicos Tourist
Board. It will be held at Beaches (by Sandals) which is a Green Globe Certified hotel.

About Turks & Caicos
The 40 islands of the Turks & Caicos, of which eight are inhabited, are renowned for

their award-winning beaches, diving and array of world-class resorts. Additional
activities include tennis, golf and horseback riding. The islands feature a variety of spa
and body treatment services and are home to the world’s only conch farm. There are
three daily 90-minute direct flights from Miami, a US Airways direct flight from
Charlotte, daily flights from New York and weekly flights from Boston, Philadelphia,
Atlanta, Dallas/Fort Worth and Toronto. For more information on travel, visit the Turks

& Caicos Islands Tourist Board Web site at www.turksandcaicostourism.com or call
(800) 241-0824.

The Caribbean Tourism Organization

The Caribbean Tourism Organization (CTO), with headquarters in Barbados and
marketing 6perations in New York, London and Toronto, is the Caribbean’s tourism
dev_élopment agency and comprises membership of over 30 member governments and a
myriad of private sector entities.

| The CTO’s mission is to provide to and through its members, the services and

information needed for the deVelqpment, of sustainable tourism for the economic and




social benefit of the Caribbean people. The organization provides specialized support
and technical assistance to member countries in the areas of marketing, human resource
development, research and statistics, information technology and sustainable tourism
development. The CTO disseminates information on behalf of its member governments
to consumers and the travel trade.

CTO’s New York office is located at 80 Broad Street, 32" Floor, New York, NY
10004, USA; Tel: (212) 635-9530; Fax: (212) 635-9511; E-mail:

ctonv@caribtourism.com. CTO’s London office is located at 22 The Quadrant,

Richmond, Surrey TW9 1BP, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948

0067; E-mail: ctolondon@caribtéurism.com; CTO Canada is located at 130 Bloor Street

West, Suite 301, Toronto, Ontario M5S 1N5, Canada. Tel: (416) 935 0767, Fax: (416)

935 0939. E-mail ctotoronto@caribtourism.com. CTO Headquarters is located at One

Financial Place, Collymore Rock, St. Michael, Barbados; Tel: (246) 427-5242; Fax:

(246) 429-3065; E-mail: ctobarbados@caribtourism.com. For more information, please

visit www.doitcaribbean.com or www.onecaribbean.org.
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DAVID SUZUKI, CELEBRATED ENVIRONMENTAL SCIENTIST, TO
DELIVER KEYNOTE ADDRESS AT CARIBBEAN CONFERENCE ON
SUSTAINABLE TOURISM DEVELOPMENT

BRIDGETOWN, Barbados, Feb. 4, 2008 — Dr. David Suzuki, one of the world’s most
celebrated voices on preserving the environment, will deliver the keynote address at the 10"
Annual Caribbean Conference on Sustainable Tourism Development to be held April 28 — May
1, 2008 at Beaches Turks & Caicos Resort & Spa (by Sandals), a Green Globe Certified hotel.

The conference, organized by the Caribbean Tourism Organization in collaboration with
the Turks & Caicos Tourist Board and the Caribbean Hotel Association, is designed to provide
attendees with information-on the development and implementation of ecologically responsible
tourism. Many experts have identified the Caribbean as a region th;at would be greatly impacted
by the continued adverse effects of global warming and other environmental issues. The
conference also aims to examine how member nations of the CTO can implement sustainable
tourism policies while providing a regional forum for the economic and social benefit of the
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Caribbean people.
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Dr. Suzuki, the Canadian geneticist and environmental scientist, is the co-founder of the -—

ol

David Suzuki Foundation, whose mission is to promote energy efficiency and ecological ﬁscg-i
reform. He rose to international fame in 1979 as host of The Nature of Things, an award-winriﬁg s
science program syndicated in over 50 countries. His efforts to educate the public on issues sr%gih @
as climate change have been recognized by the Canadian government, The Unijted Nations, anig% =
numerous universities. Dr. Suzuki has authored over 40 books, including the bést-seller The
Sacred Balance. Rediscovering Our Planet in Nature.

As keynote speaker, Dr. Suzuki will have the opportunity to address environmental issues
in keeping with the theme of this year’s conference, Keeping the Right Balance — Sustaining the

Caribbean Coastal Product.

-more-
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“We are extremely pleased to have a person of Dr. Suzuki’s stature and accomplishments
address this conference,” said Vincent Vanderpool-Wallace, secretary general and chief executive
officer of the Caribbean Tourism Organization. “Dr. Suzuki has been a leading voice on
environmental issues for many years and our conference attendees will most certainly benefit
from his teachings.”

According to Alec Sanguinetti, chief executive officer for the Caribbean Hotel
Association, the Caribbean region will benefit from Dr. Suzuki’s global perspective.

“Sustainability is an issue of vital importance both regionally and globally,” said
Sanguinetti. “Having an international figure such as Dr. Suzuki provide his own perspective and
in-depth knowledge on the subject will help us all to better address this important issue.”

" In addition to Dr. Suzuki, the conference will feature a dynamic program itinerary,
including study tours of the host country, Turks & Caicos Islands. One such comprehensive tour
will include a visit to the world’s only conch farm. For more information or to register for the

conference, visit, www.OneCaribbean.org.

About Turks & Caicos

The 40 islands of the Turks & Caicos, of which eight are inhabited, are renowned for their award-winning
beaches, diving and array of world-class resorts. Additional activities include tennis, golf and horseback
riding. The islands feature a variety of-spa and body treatment services and are home to the world’s only
conch farm. There are three daily 90-minute direct flights from Miami, a US Airways direct flight from
Charlotte, daily flights from New York and weekly flights from Boston, Philadelphia, Atlanta, Dallas/Fort
Worth and Toronto. For more information on travel, visit the Turks & Caicos Islands Tourist Board Web.
site at www.turksandcaicostourism.com or call (800) 241-0824.

About the Caribbean Tourism Organization

The Caribbean Tourism Organization (CTO), with the headquarters in Barbados and marketing operations
in New York, London and Toronto, is the Caribbean’s tourism development agency and comprises
membership of over 30 governments and a myriad of private sector entities.

The CTO’s mission is to provide to and through its members, the services and information needed for the
development of sustainable tourism for the economic and social benefit of the Caribbean people.

The organization provides specialized support and technical assistance to member countries in the areas of
marketing, human resource development, research and statistics, information technology and sustainable
tourism development. The CTO disseminates information on behalf of its member governments to
consumers and the travel trade.

The CTO’s New York office is located at 80 Broad St., 32nd Floor, New York, NY 10004, USA: Tel:
(212) 635-9530; Fax: (212) 635-9511; E-mail: ctony@caribtourism.com; CTO’s London office is located
at The Quadrant, Richmond, Surrey TW9 1BP, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948
0067; E-mail: ctolondon@caribtourism.com; CTO Canada is located at 2 Bloor Street West, Suite 2601,
Toronto, Ont. M4W 3E2, Canada. Tel: (416) 935 0767; Fax: (416) 935-0939; E-mail:
ctotoronto@caribtourism.com. CTO Headquarters is located at One Financial Place, Collymore Rock, St,
Michael, Barbados; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: ctobarbados@caribtourism.com.
For more mformatlon please visit www.caribbeantravel.com or www.onecaribbean.org.
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QUICK ACTION NEEDED TO SAVE OCEANS, SAYS DAVID
SUZUKI

-- World renowned environmental activist to keynote STC-10 in the Turks and Caicos

Islands, April 28- May 1, 2008 --

BRIDGETOWN, Barbados (Feb. 19, 2008) — The world-renowned geneticist and
environmentalist, David Suzuki, has called for quick global action to save the world’s
oceans.

Dr. Suzuki, the keynote speaker at the 10" annual Caribbean Conference on
Sustainable Tourism Development (STC-10) to be held in Providenciales, Turks and
Caicos Islands from April 28 — May 1, says now is the time to act before irreparable harm
is done to the oceans. ’

“Leading scientists have been looking ahead and saying we should act now, but we’re
not looking ahead,” the long time activist to reverse climate change, said.

“Now we face multiple crises in the oceans, we’re depleting the oceans. We can’t %ol -
- : b

around anymore,” he added. : &
Dr. Suzuki co-founded the David Suzuki Foundation in 1990, to work "to find w%'s

o
for society to live in balance with the natural world that sustains us," according to the

Foundation’s web site. Its priorities include oceans and sustainable fishing, clim%te
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change and clean energy and sustainability.
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An experienced science broadcaster best known for his long running syndicated
television magazine, The Nature of Things, Dr. Suzuki said he intends to impress upon
delegates attending the conference the need to revisit “the survival strategy” of our

ancestors.

He explained the strategy as one where people saw what lay ahead and acted

accordingly.



“My message to, the conference is “for God’s sake let’s do what our ancestors did and
look ahead,’” he said. “I am going to spend a lot of time on, why turn our backs? Why
did we abandon the survival strategy?’;

Dr. Suzuki’s participation in STC-10 is made possible by thé"furks and Caicos
Islands government. The conference, organised by the Caribbean Tourism Organization
(CTO), in collaboration with the Turks and Caicos Islands Tourist Board and the
Caribbean Hotel Association, will feature a dynamic and engaging programme focusing
on Sustaining the Caribbean Coastal Product. 1t will be held at Beaches Turks & Caicos
Resort & Spa (by Sandals), a Green Globe ‘Certiﬁed hotel.

Conference sponsors include the Caribbean hotel Association, the Cayman

Islands, Islands Magazine, Ashtrom International Ltd, Chevron Caribbean Inc, TC

Invest, Salt Cay Development Ltd, Wymara Turks & Caicos, Digicel Turks & Caicos,
Casablanca Casino, Johnston International, Provo PQWer Company (PPC) Ltd, Silver
Deep. | '
For registration and other information, visit www.onecaribbean.org
About Turks & Caicos

The 40 islands of the Turks & Caicos, of which eight are inhabited, are renowned for
their award-winning beaches, diving and array of world-class resorts. Additional
.activities include tennis, golf and horseback riding. The islands feature a variety of spa
and body treatment services and are home to the world’s only conch farm. There are
three daily 90-minute direct flights from Miami, a US Airways direct flight from
Charlotte, daily flights from New York and weekly flights from Boston, Philadelphia,
Atlanta, Dallas/Fort Worth and Toronto. For more information on travel, visit the Turks
& Caicos Islands Tourist Board Web site at www.turksandcaicostourism.com or call
(800) 241-0824.

About the Caribbean Tourism Organization

The Caribbean Tourism Organization (CTO), with the headquarters in Barbados and
marketing operations in New York, London and Toronto, is the Caribbean’s tourism
development agency and comprises membership of over 30 governments and a myriad of
private sector entities.

The CTO’s mission is to provide to and through its members, the services and
information needed for the development of sustainable tourism for the economic and
social benefit of the Caribbean people.

The organization provides specialized support and technical assistance to member
countries in the areas of marketing, human resource development, research and statistics,



information technology and sustainable tourism development. The CTO disseminates
information on behalf of its member governments to consumers and the travel trade.

The CTO’s New York office is located at 80 Broad St., 32nd Floor, New York, NY
10004, USA: Tel: (212) 635-9530; Fax: (212) 635-9511; E-mail:
ctony@caribtourism.com; CTO’s London office is located at The Quadrant, Richmond,
Surrey TW9 1BP, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067, E-
mail: ctolondon@caribtourism.com; CTO Canada is located at 2 Bloor Street West, Suite
2601, Toronto, Ont. M4W 3E2, Canada. Tel: (416) 935 0767; Fax: (416) 935-0939; E-
mail: ctotoronto@caribtourism.com. CTO Headquarters is located at One Financial
Place, Collymore Rock, St, Michael, Barbados; Tel: (246) 427-5242; Fax: (246) 429-
3065; E-mail: ctobarbados@caribtourism.com. For more information, please visit

www.caribbeantravel.com or www.onecaribbean.org.
H#H
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DAVID SUZUKI, CELEBRATED ENVIRONMENTAL SCIENTIST, TO DELIVER
KEYNOTE ADDRESS AT CARIBBEAN CONFERENCE ON SUSTAINABLE
TOURISM DEVELOPMENT _
BRIDGETOWN, Barbados, Feb. 29, 2008 — Dr. David Suzuki, one of the world’s most
celebrated voices on preserving the environment, will deliver the keynote address at the 10™
Annual Caribbean Conference on Sustainable Tourism Development to be held April 28 — May
1, 2008 at Beaches Turks & Caicos Resort & Spa (by Sandals), a Green Globe Certified hotel.
The conference, organized by the Caribbean Tourism Organization in collaboration with
the Turks & Caicos Tourist Board and the Caribbean Hotel Association, is designed to provide
attendees with information on the development and implementation of ecologically responsible
tourism. Many experts have identified the Caribbean as a region that would be éreatly impacted

by the continued adverse effects of global warming and other environmental issues. The
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conference also aims to examine how member nations of the CTO can implement sustainable

=
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tourism policies while providing a regional forum for the'gconomic and social benefit of the
Caribbean people.
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Dr. Suzuki, the Canadian geneticist and environmental scientist, is the co-founder of thgz
<
David Suzuki Foundation, whose mission is to promote energy efficiency and ecological fiscal E‘j
reform. He rose to international fame in 1979 as host of The Nature of Things, an award-winning
science program syndicated in over 50 countries. His efforts to educate the public on issues such
as climate change have been recognized by the Canadian government, The United Nations, and

numérous universities. Dr. Suzuki has authored over 40 books, including the best-seller The
Sacred Balance: Rediscovering Our Planet in Nature.

As keynote speaker, Dr. Suzuki will have the opportunity to address environmental issues

in keeping with the theme of this year’s éonference, Keeping the Right Balance — Sustaining the
Caribbean Coastal Product.

-more-



Caribbean Sustainable Tourism / 2

“We are extremely pleased to hafze a person of Dr. Suzuki’s stature and accomplishments
address this conference,” said Vincent Vanderpool-Wallace, secretary general and chief executive
officer of the Caribbean Tourism Organization. “Dr. Suzuki has been a leading voice on
environmental issues for many years and our conference attendees will most certainly benefit
from his teachings.”

According to Alec Sanguinetti, chief executive officer for the Caribbean Hotel
Association, the Caribbean region will benefit from Dr. Suzuki’s global perspective.

“Sustainability is an issue of vital importance both regionally and globally,” said
Sanguinetti. “Having an international figure such as Dr. Suzuki provide his own perspective and
in-depth knowledge on the subject will help us all to better address this important issue.”

In addition to Dr. Suzuki, the conference will feature a dynamic program itinerary,
including study tours of the host country, Turks & Caicos Islands. One such comprehensive tour

will include a visit to the world’s only conch farm. For more information or to register for the

conference, visit, www.OneCaribbean.org.

Sponsors

Sponsors supporting this year’s Caribbean Conference on Sustainable Tourism Development include
Ashtrom International Ltd, TC Invest, Salt Cay Development Ltd, Wymara Turks & Caicos, Casablanca
Casino, Johnston International, Provo Power Company Ltd., Silver Deep, Islands Magazine, Cayman
Islands, and The Caribbean Hotel Association.

About Turks & Caicos

The 40 islands of the Turks & Caicos, of which eight are inhabited, are renowned for their award-winning
beaches, diving and array of world-class resorts. Additional activities include tennis, golf and horseback
riding. The islands feature a variety of spa and body treatment services and are home to the world’s only
conch farm. There are three daily 90-minute direct flights from Miami, a US Airways direct flight from
Charlotte, daily flights from New York and weekly flights from Boston, Philadelphia, Atlanta, Dallas/Fort
Worth and Toronto. For more information on travel, visit the Turks & Caicos Islands Tourist Board Web
site at www.turksandcaicostourism.com or call (800) 241-0824.

About the Caribbean Tourism Organization

The Caribbean Tourism Organization (CTO), with the headquarters in Barbados and marketing operations
in New York, London and Toronto, is the Caribbean’s tourism development agency and comprises
membership of over 30 governments and a myriad of private sector entities.

The CTO’s mission is to provide to and through its members, the services and information needed for the
development of sustainable tourism for the economic and social benefit of the Caribbean people.

The organization provides specialized support and technical assistance to member countries in the areas of
marketing, human resource development, research and statistics, information technology and sustainable
tourism development. The CTO disseminates information on behalf of its member governments to
consumers and the travel trade. ‘

-more-
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The CTO’s New York office is located at 80 Broad St., 32nd Floor, New York, NY 10004, USA: Tel:
(212) 635-9530; Fax: (212) 635-9511; E-mail: ctonv@caribtourism.com; CTO’s London office is located
at The Quadrant, Richmond, Surrey TW9 1BP, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948
0067; E-mail: ctolondon@caribtourism.com; CTO Canada is located at 2 Bloor Street West, Suite 2601,
Toronto, Ont. M4W 3E2, Canada. Tel: (416) 935 0767; Fax: (416) 935-0939; E-mail:
ctotoronto@caribtourism.com. CTO Headquarters is located at One Financial Place, Collymore Rock, St,
Michael, Barbados; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: ctobarbados@caribtourism.com.
For more information, please visit www.caribbeantravel.com or www.onecaribbean.org.
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CHALLENGES FOR THE CARIBBEAN COASTAL TOURISM ENVIRONMENT
TO BE ADDRESSED AT ANNUAL SUSTAINABLE TOURISM DEVELOPMENT
CONFERENCE

BRIDGETOWN, Barbados, March 25, 2008 — Some of the world’s foremost authorities
on conservation and sustainability will examine the challenges faced by the Caribbean’s coastal
tourism environment during a special panel to be convened on April 29 at the 10" Annual
Caribbean Conference on Sustainable Tourism Development.

The conference, organized by the Caribbean Tourism Organization (CTO) in
collaboration with the Turks & Caicos Tourist Board and the Caribbean Hotel Association
(CHA), will be held from April 28 to May 1, 2008 at Beaches Turks & Caicos Resort & Spa.

The panel, to be moderated by Secretary General and Chief Executive Officer of the CTO,
Vincent Vanderpool-Wallace, will focus on the risks coastal communities will face including:
increased natural disasters; climate change; affects on the economy and the need for coral reef
protection and preservation. The goal is to provide recommendations and conclusions on how the

region can implement sustainable tourism policies for the economic and social benefit of thel

z 3

Caribbean people. P
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Panelists include: , ‘;’; S

¢ ' Dr. Murray Simpson, Sénior Research Associate, Oxford University Centre for%t{heg":
Environment and Principal, Sustainable Solutions Worldwide — Dr Simpson wﬂj;f el
offer an overview of the implications for Caribbean coastal tourism destinations of gli‘éibal‘??
environmental change, the resilience of these destinations in the face of a wide range?éf \lg

impacts, and the possible implications of climate policy in the Caribbean’s source

markets.

¢ Rick MacPherson, Coral Reef Alliance (CORAL) — Mr. MacPherson will utilize his 23
years of field experience in coral reef ecology and site-based marine science and
conservation to illustrate the interconnected ecology and economy of healthy coral reefs.
He will use case studies to show the vital components and diverse stakeholders needed

for effective reef protection and management.

-more-
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» Elaine Heldewier, Environmental Director for Carnival Cruise Lines — Ms.
Heldewier brings more than 24 years of experience in environmental management and
the maritime industry. As someone who played a key role in the development of the
industry’s first U.S. Memorandum of Understanding (MOU) for environmental
performance (Florida and Hawaii), she will examine sustainable management of cruise
tourism.

e Jeremy Collymore, Chief Executive Officer and Coordinator for the Caribbean
Disaster Emergency Response Agency (CDERA) — Mr. Collymore will utilize more
than 20 years experience in disaster management research, practice, policy formulation
and teaching to offer a reflection on the methods of enquiry and intervention needed for

community participation and empowerment in vulnerability reduction.

Designed to provide information on the development and implementation.of responsible
tourism, the Caribbean Conference on Sustainable Tourism Development will be attended by the
media, travel agents and key members of the Caribbean tourism industry. Many experts have
identified the Caribbean as a region that will be greatly impacted by the continued adverse effects
of global warming and other environmental issues.

“This panel represents an incredibly diverse and dynamic group of experts,” said
Vanderpool-Wallace. “As a region we are tapping into the finest international minds to help us
ensure that the Caribbean can meet the rapidly evolving challenges to the environment that
impact not only our destination, but the entire world.”

For more information or to register for the conference, visit, www.OneCaribbean.org.

Sponsors

Sponsors supporting this year’s Caribbean Conference on Sustainable Tourism Development include
Ashtrom International Ltd, TC Invest, Salt Cay Development Ltd, Wymara Turks & Caicos, Casablanca
Casino, Johnston International, Provo Power Company Ltd., Silver Deep, Islands Magazine, Cayman
Islands, Texaco, Tropical Shipping, Digicel Turks & Caicos, Elite Traveler Magazine and The Caribbean
Hotel Association.

About Turks & Caicos

The 40 islands of the Turks & Caicos, of which eight are inhabited, are renowned for their award-winning
beaches, diving and array of world-class resorts. Additional activities include tennis, golf and horseback
riding. The islands feature a variety of spa and body treatment services and are home to the world’s only
conch farm. There are three daily 90-minute direct flights from Miami, a US Airways direct flight from
Charlotte, daily flights from New York and weekly flights from Boston, Philadelphia, Atlanta, Dallas/Fort
Worth and Toronto. For more information on travel, visit the Turks & Caicos Islands Tourist Board Web
site at www.turksandcaicostourism.com or call (800) 241-0824.

-more-
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About the Caribbean Tourism Organization

The Caribbean Tourism Organization (CTO), with the headquarters in Barbados and marketing operations
in New York, London and Toronto, is the Caribbean’s tourism development agency and comprises
membership of over 30 governments and a myriad of private sector entities.

The CTO’s mission is to provide to and through its members, the services and information needed for the
development of sustainable tourism for the economic and social benefit of the Caribbean people.

The organization provides specialized support and technical assistance to member countries in the areas of
marketing, human resource development, research and statistics, information technology and sustainable
tourism development. The CTO disseminates information on behalf of its member governments to
consumers and the travel trade.

The CTO’s New York office is located at 80 Broad St., 32nd Floor, New York, NY 10004, USA: Tel:
(212) 635-9530; Fax: (212) 635-9511; E-mail: ctony@caribtourism.com; CTO’s London office is located
at The Quadrant, Richmond, Surrey TW9 1BP, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948
0067; E-mail: ctolondon@caribtourism.com; CTO Canada is located at 2 Bloor Street West, Suite 2601,
Toronto, Ont. M4W 3E2, Canada. Tel: (416) 935 0767; Fax: (416) 935-0939; E-mail:
ctotoronto@caribtourism.com. CTO Headquarters is located at One Financial Place, Collymore Rock, St,
Michael, Barbados; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: ctobarbados(@caribtourism.com.
For more information, please visit www.caribbeantravel.com or www.onecaribbean.org.

###



EXPERTS CALL FOR BALANCE BETWEEN ECONOMICS AND :
ENVIRONMENTAL INTERESTS AT CARIBBEAN SUSTAINABLE TOURISM
’ CONFERENCE

PROVIDENCIALES, Turks & Caicos Islands, April 29, 2008 — A diverse gioup of experts
today called for a balance between environmental and economic interests during the 10
Annual Caribbean Conference on Sustainable Tourism.

Speaking as part of a panel on the theme Challenges for the Caribbean Coastal Tourism
Environment, they pointed to “the inexorable link” between the seemingly divergent causes

of profit and ecological protectlon with each playing a role in the future of Caribbean
tourism.

According to Rick MacPherson, director of the conservation programme for the Coral Reef
Alliance (CORAL ), Caribbean leaders must consider a “triple bottom line” to address coastal
environment sustainability as it relates to tourism.

“The fact of the matter is that no conservation programme or goal is achievable unless it’s
economically viable,” he said. “It has to be a combination of business success,
environmental protection and demonstrating social responsibility.”

: )

MacPherson estimated losses between US$100 and US$300 million in revenues for the%ivém%
tourism industry in the Caribbean should the quahty of the dive experience be dlmmlshéa dug
to the destruction of coral reefs and loss of marine life. He pointed to global climate cha'gge-—‘t
as a key driver of such destruction ‘ - m

i

He further warned that the ancillary effects of such a loss would have a w1der scope of %
impact beyond tourism. : =
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“Fifty per cent of all cancer research is focused on marine life originating from coral reefs’
said MacPherson. “The drug AZT, which has prolonged the lives of thousands suffering
from AIDS, comes through sponge species from coral reefs.”

Jeremy Collymore, coordinator of the Caribbean Disaster Emergency Response Agency
(CDERA), joined MacPherson in emphasising the role that the coastal environment plays.

He said not only do coastal regions play a significant role in driving the Caribbean’s tourism
product, but they also as a source of food, livelihoods, natural defenses, and home to a
significant percentage of Caribbean life, including animals and plants.

“Fifty per cent of the Caribbean population and a huge percentage of development live within
two miles of the coast and are therefore extremely vulnerable to the effects of climate
change,” Collymore told delegates.

All panellists agreed with the session’s moderator, Caribbean Tourism Organization
Secretary General Vincent Vanderpool-Wallace, that the conference itself is a step in the

right direction for raising awareness and offering options for the region’s coastal tourism
sustainability.



“The very fact that such a conference exists and attendance is up significantly shows that this
is an issue the tourism industry takes very seriously, and rightly so. It may be the single
most important issue facing us today and into the future,” Vanderpool-Wallace said.

The 10™ Annual Caribbean Conference on Sustainable Tourism is organised by the
Caribbean Tourism Organization in collaboration with the Turks & Caicos Islands Tourist
Board and the Caribbean Hotel Association. The conference ends on Thursday. For more
information or to see live streaming video of the sessions, go to www.onecaribbean.org.

Sponsors

Sponsors supporting this year’s Caribbean Conference on Sustainable Tourism Development include
Ashtrom International Ltd, TC Invest, Salt Cay Development Ltd, Wymara Turks & Caicos, Casablanca
Casino, Johnston International, Provo Power Company Ltd., Silver Deep, Islands Magazine, Texaco,
Tropical Shipping, Digicel Turks & Caicos, Elite Traveler Magazine and The Caribbean Hotel Association.

About Turks & Caicos

The 40 islands of the Turks & Caicos, of which eight are inhabited, are renowned for their award-winning
beaches, diving and array of world-class resorts. Additional activities include tennis, golf and horseback
riding. The islands feature a variety of spa and body treatment services and are home to the world’s only
conch farm. There are three daily 90-minute direct flights from Miami, a US Airways direct flight from
Charlotte, daily flights from New York and weekly flights from Boston, Philadelphia, Atlanta, Dallas/Fort
Worth and Toronto. For more information on travel, visit the Turks & Caicos Islands Tourist Board Web
site at www.turksandcaicostourism.com or call (800) 241-0824.

About the Caribbean Tourism Organization

The Caribbean Tourism Organization (CTO), with the headquarters in Barbados and marketing operations
in New York, London and Toronto, is the Caribbean’s tourism development agency and comprises
membership of over 30 governments and a myriad of private sector entities. The CTO’s mission is to
provide to and through its members, the services and information needed for the development of
sustainable tourism for the economic and social benefit of the Caribbean people.

The organization provides specialized support and technical assistance to member countries in the areas of
marketing, human resource development, research and statistics, information technology and sustainable
tourism development. The CTO disseminates information on behalf of its member governments to
consumers and the travel trade, For more mformatlon please visit www.caribbeantravel.com or
www.onecaribbean.org.

Media Contact

Terence Gallagher/Anna Lagos Johnson Johnrose
Lou Hammond & Associates ‘Caribbean Tourism Organization
(212) 308-8880 (246) 427-5242

terryg@lhammond.com / annal@lhammond.com jjohnrose@caribtourism.com
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INTERNATIONAL PANEL OF EXPERTS TO EXAMINE IMPACT OF POLICIES,
PRODUCT AND INVESTMENT ON CARIBBEAN SUSTAINABLE TOURISM

BRIDGETOWN, Barbados, April 3, 2008 — Investing in sustainable tourism policies and
products to benefit the Caribbean region will be the focus of an international panel of experts who

will present a special session during the 10th Annual Caribbean Conference on Sustainable
Tourism, April 30, 2008.

The panel will be moderated by Mr. Conrad Higgs, CEO of TCInvest (Turks and Caicos
Islands Investment Agency), an independent agency in the islands with a mandate to attract new

offshore investment, encourage entrepreneurship amongst the residents and provide financing to
the local population.

Panellists will examine opportunities for sustainable tourism investment from a variety of
perspectives based on their individual expertise. Participants will include:

¢ Dr. Richard Denman, The Tourism Company — Dr. Denman will examine global =

T

=3

perspectives on policies and instruments for coastal tourism sustainability. Specifically, &

X L8 e

he will discuss whether the Caribbean is applying the right mix of policies and Et; =

approaches. Dr. Denman has been involved in a wide range of projects covering -tourisfi} .

policy, planning and destination ;management in the UK and internationally. He has ;; ;;

worked closely in recent years with the UN World Tourism Organization and the ‘f; \Zg
s

European Commission on tourism sustainability issues. -

- more-
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Ms. Rachel McCaffery, Virgin Holidays — Ms. McCaffery will look at sustainability
from the tour operator’s perspective, including how all sectors of the Caribbean tourism

industry can work together to drive a sustainable future.

Ms. Eleanor Phillips, The Nature Conservancy — Ms. Phillips will discuss the results
of a recent study of how marine protected areas (MPA) can contribute to poverty
reduction. The study recommends key strategies for strengthening creation and
management of MPAs including: committing to financial investment in protected areas;
developing networks of smaller, ecologically connected MPAs, linked to communities to
increase access to benefits; and empowering communities in decision making and MPA
management. Ms. Phillips serves as Northern Caribbean programme director for the
Nature Conservancy. There, she develops the Conservancy’s agenda in The Bahamas
and Turks and Caicos while managing partnerships with government and non-
governmental organizations for the effective conservation of natural resources.

Dr. Auliana Poon, Tourism Intelligence International — Dr. Poon serves as managing
director and senior partner of Tourism Intelligence International. She will discuss how
the Caribbean can transform private investment for more sustainable tourism V
development.. Dr. Poon enjoys an international reputation as a tourism consultant, and is

one of the foremost specialists in eco-tourism and sustainable tourism development.

The Caribbean Conference on Sustainable Tourism Development will provide

information on the development and implementation of responsible tourism. Media, travel agents

and key members of the Caribbean tourism industry will attend the conference. Many experts

have identified the Caribbean as a region that will be greatly impacted by the continued adverse

effects of global warming and other environmental issues.

The April 28 to May 1 conference is organised by the Caribbean Tourism Organization

(CTO), in collaboration with the Turks & Caicos Tourist Board and the Caribbean Hotel
Assgéiation (CHA). It will be held at Beaches Turks & Caicos Resort & Spa .

For more information or to register for the conference, visit, www.OneCaribbean.org.

-more-
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Sponsors

Sponsors supporting this year’s Caribbean Conference on Sustainable Tourism Development include
Ashtrom International Ltd, TC Invest, Salt Cay Development Ltd, Wymara Turks & Caicos, Casablanca
Casino, Johnston International, Provo Power Company Ltd., Silver Deep, Islands Magazine, Cayman
Islands, Texaco, Tropical Shipping, Digicel Turks & Caicos, Elite Traveler Magazine and The Caribbean
Hotel Association.

About Turks & Caicos

The 40 islands of the Turks & Caicos, of which eight are inhabited, are renowned for their award-winning
beaches, diving and array of world-class resorts. Additional activities include tennis, golf and horseback
riding. The islands feature a variety of spa and body treatment services and are home to the world’s only
conch farm. There are three daily 90-minute direct flights from Miami, a US Airways direct flight from
Charlotte, daily flights from New York and weekly flights from Boston, Philadelphia, Atlanta, Dallas/Fort
Worth and Toronto. For more information on travel, visit the Turks & Caicos Islands Tourist Board Web
site at www.turksandcaicostourism.com or call (800) 241-0824.

About the Caribbean Tourism Organization

The Caribbean Tourism Organization (CTO), with the headquarters in Barbados and marketing operations
in New York, London and Toronto, is the Caribbean’s tourism development agency and comprises
membership of over 30 governments and a myriad of private sector entities.

The CTO’s mission is to provide to and through its members, the services and information needed for the
development of sustainable tourism for the economic and social benefit of the Caribbean people.

The organization provides specialized support and technical assistance to member countries in the areas of
marketing, human resource development, research and statistics, information technology and sustainable
tourism development. The CTO disseminates information on behalf of its member governments to
consumers and the travel trade.

The CTO’s New York office is located at 80 Broad St., 32nd Floor, New York, NY 10004, USA: Tel:
(212) 635-9530; Fax: (212) 635-9511; E-mail: ctony@caribtourism.com; CTO’s London office is located
at The Quadrant, Richmond, Surrey TW9 1BP, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948
0067; E-mail: ctolondon@caribtourism.com; CTO Canada is located at 2 Bloor Street West, Suite 2601,
Toronto, Ont. M4W 3E2, Canada. Tel: (416) 935 0767; Fax: (416) 935-0939; E-mail:
ctotoronto@caribtourism.com. CTO Headquarters is located at One Financial Place, Collymore Rock, St,
Michael, Barbados; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: ctobarbados@caribtourism.com.
For more information, please visit www.caribbeantravel.com or www.onecaribbean.org.
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ENVIORNMENTAL EXPERT ADVOCATES POLICY RESOLUTIONS TO PROTECT
CARIBBEAN COASTAL TOURISM

-- Dr. Murray Simpson to focus on implicatibns of climate chaﬁge policy on Caribbean destinations at
10" Annual Caribbean Conference on Sustainable Tourism --

BRIDGETOWN, Barbados, April 21, 2008 — The Caribbean region must adopt aggressive local
and regional environmental policies in order to protect itself from the potential impact of climate change on
coastal tourism, an international expert on sustainable development and-climate change has warned.

Howe\;er, decision makers must first get a grasp of the region’s vulnerabilities and ability to adapt
in order to develop appropriate policies, Dr. Murray C. Simpson, senior research associate for Oxford
University Centre for the Environment, has suggested. ’

Dr. Simpson will offer an overview of the implications of global environmental change for
Caribbean coastal tourism destinations during a épecial panel on April 29 at the 10" Annual Caribbean
Conference on Sustainable Tourism Development. He will address the resilience of these destinations in
the face of a wide range of impacts, and the possible implications of climate policy in the Caribbean’s
source markets-. |

Rising éea levels, increasing water temperatures and amplified hurricane intensity are e)@mp}gs of

3
climate change challenges facmg the Caribbean region, he said. They represent a major risk to the w2

~ agriculture, energy and tourism sectors in the Caribbean and affect both the economic developme}at aﬁé’a

——

G?

social welfare of Caribbean coastal commun1t1es G n

“The coastal tourism segment of the 1ndustry in the Caribbean is one of the most climate a’hd

environment-dependent, and is inextricably lmked to socio-economic development, sustainable lnz%thBds

[ A
and environment protect1on, said Dr. S1mpson, ma prev1ew of his presentation. = O
-]

Dr. Simpson suggests that action need to be taken to address the challenges facing the Caribbean’s
coastal communities.

“National and local policies need to be implemented to create a carbon neutral region and increase
levels of mitigation,” Simpson explained. ~

As part of his presentation, Dr. Simpson plans to suggest national and local environmental policies
that can be implemented. He also will explain the steps needed to recognize the resilience of coastal
communities.

“The first step to understanding the Caribbean’s resilience is to understand its vulnerability and its
acia?tive capacity. It is important to undefstaﬁd these terms and to continue to raise awareness for the
environmental implications for Caribbean 'ccfastal tourism destinations.”

Dr. Simpson has worked in both the public and private sectors of the tourism industry and is able to
bridge the gap between research, policy and impleinentation. He has experience in sustainable tourism

-more-
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development for the Caribbean, tourism strategy, climate change adaptation and mitigation projects in small
island states. v v ‘

Dr. Simpson is a founding member of the UK International Human Dimensions Programme on
Global Environmental Change, a founding member of Experts in Climate Change and Tourism (eCLAT)
and a member of the United Nations World Tourism Organization Panel of Tourism Experts.

The 10" Annual Caribbean Conference on Sustainable Tourism Development, organized by the
Caribbean Tourism Organization (CTO) in collaboration with the Turks & Caicos Tourist Board and the
Caribbean Hotel Association (CHA), will be held from April 28 to May 1, 2008 at Beaches Turks & Caicos
Resort & Spa. Designed to provide information on the development and implementation of responsible
tourism, the conference will be attended by media, travel agents and key members of the Caribbean tourism

industry.

For more information or to register for the conference, visit, www.OneCaribbean.org.

Spensors

Sponsors supporting this year’s Caribbean Conference on Sustainable Tourism Development include Ashtrom
International Ltd, TC Invest, Salt Cay Development Ltd, Wymara Turks & Caicos, Casablanca Casino, Johnston
International, Provo Power Company Ltd., Silver Deep, Islands Magazine, Cayman Islands, Texaco, Tropical
Shipping, Digicel Turks & Caicos, Elite Traveler Magazine and The Caribbean Hotel Association.

About Turks & Caicos

The 40 islands of the Turks & Caicos, of which eight are inhabited, are renowned for their award-winning beaches,
diving and array of world-class resorts. Additional activities include tennis, golf and horseback riding. The islands
feature a variety of spa and body treatment services and are home to the world’s only conch farm. There are three
daily 90-minute direct flights from Miami, a US Airways direct flight from Charlotte, daily flights from New York and
weekly flights from Boston, Philadelphia, Atlanta, Dallas/Fort Worth and Toronto. For more information on travel,
visit the Turks & Caicos Islands Tourist Board Web site at www.turksandcaicostourism.com or call (800) 241-0824.

About the Caribbean Tourism Organization

The Caribbean Tourism Organization (CTO), with the headquarters in Barbados and marketing operations in New
York, London and Toronto, is the Caribbean’s tourism development agency and comprises membership of over 30
governments and a myriad of private sector entities.

The CTO’s mission is to provide to and through its members, the services and information needed for the development
of sustainable tourism for the economic and social benefit of the Caribbean people.

The organization provides specialized support and technical assistance to member countries in the areas of marketing,
human resource development, research and statistics, information technology and sustainable tourism development.
The CTO disseminates information on behalf of its member governments to consumers and the travel trade.

The CTO’s New York office is located at 80 Broad St., 32nd Floor, New York, NY 10004, USA: Tel: (212) 635-9530;
Fax: (212) 635-9511; E-mail: ctony@caribtourism.com; CTO’s London office is located at The Quadrant, Richmond,
Surrey TW9 1BP, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail:
ctolondon@caribtourism.com; CTO Canada is located at 2 Bloor Street West, Suite 2601, Toronto, Ont. M4W 3E2,
Canada. Tel: (416) 935 0767, Fax: (416) 935-0939; E-mail: ctotoronto@caribtourism.com. CTO Headquarters is
located at One Financial Place, Collymore Rock, St, Michael, Barbados; Tel: (246) 427-5242; Fax: (246) 429-3065; E-
mail: ctobarbados@caribtourism.com. For more information, please visit www.caribbeantravel.com or
www.onecaribbean.org. -
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WORLD RENOWNED ENVIRONMENTALIST DELIVERS IMPASSIONED
PLEA TO REDUCE CARBON FOOTPRINT
Dr. David Suzuki Delivers Keynote Address to Industry and Government Leaders at
opening of Sustainable Tourism Conference

PROVIDENCIALES, Turks & Caicos Islands, April 28, 2008 — One of the world’s most
vocal environmental activists delivered an impassioned plea to delegates at the 10™ Annual

Caribbean Conference on Sustainable Tourism today: minimize our footprint on the Earth
before it is too late.

Dr. David Suzuki, the Canadian geneticist, best-selling author and television host, opened the

conference as its keynote speaker before a capacity crowd, which included heads of state
from various Caribbean Tourism Organization (CTO) member countries. Dr. Suzuki
challenged these leaders, and all gathered in the room, to not sacrifice the future for short-
term economic gain.
(o]
T
“Sustainability is finally being taken seriously by governments and corporations,” said I3%.

Suzuki. “Sustainability is about living within our means and not compromising opporturﬁﬁles@

for future generations. Unfortunately in the past neither politicians nor the corporate sectoLr

have made this a priority. Politicians have to get re-elected, corporations focus on bottori;
line profits and children don’t vote, so their future tends to drop off the agenda.” it
) il

According to Dr Suzuki, “Island people, better than most, understand 11m1ts and that 5:

peak oil, the moment when available oil supplies are all known and being exploited so thatq
supplies will inexorably fall.

“The twin crises of ecological degradation and falling oil supplies will have massive
repercussions for all countries, but none more so than those of the Caribbean and especially
the tourism industry” said Dr. Suzuki.

Dr. Suzuki cited the challenges facing the airline industry in the coming years. “Air travel
leaves the heaviest carbon footprint among all modes of transportation and skyrocketing fuel
prices are already having explosive effects,” he said.

Dr. Suzuki is the co-founder of the David Suzuki Foundation, whose mission is to promote
energy efficiency and ecological fiscal reform. He rose to international fame in 1979 as host
of The Nature of Things, an award-winning science programme syndicated in over 50
countries. His efforts to educate the public on issues such as climate change have been

recognized by the Canadian government, The United Nations, and numerous universities. Dr.

Suzuki has authored over 40 books, including the best-seller The Sacred Balance:
Rediscovering Our Planet in Nature.

-more-
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“In the 3.9 billion years that life has existed on Earth, we are the first species capable of such
destructive power that we are changing the biological, physical and chemical features of the

~ planet on a geological scale,” observed Dr. Suzuki. “We are altering the chemistry of the
atmosphere with 30 percent more carbon dioxide in the air now than 150 years ago. It is
dissolving in oceans as carbonic acid, acidifying water and threatening plankton.”

Dr. Suzuki, in part, blamed unchecked growth and unrealistic economic expectations for the,
threat the Earth faces today.

“Unfortunately, economists believe economies can grow forever to meet this population’s
needs,’ said Dr. Suzuki.-“They can’t. With that belief system we must eventually ask
ourselves, how much is enough? Are we happier with more stuff?”

Citing some alarming statistics, Dr. Suzuki warned of the dire consequences of continued
abuse of the environment.

“Qver half of the planet’s forests are gone and in 30 years we may have no large, intact
forests left,” he said. “An estimated 50,000 species become extinct every year and the oceans
are being depleted. Every large commercial marine species has been reduced by 90 percent.
If this continues there will be no commercially useful fish species by 2048.”

Despite the challenges, Dr. Suzuki praised the delegates for their efforts to address the
environmental issue at the conference and offered hope for a brighter future.

“Are there solutions? Absolutely,” he said. “We’ve just forgotten the most important lesson.
We are animals, connected to the rest of nature. Like other animals, we need clean air, water,
food — all the elements — to survive.

“We need to focus on our eco-footprint today,” said Dr. Suzuki. “The way we see the world
shapes the way we treat it. We can either look at the forest as sacred ground or timber as
pulp to be milled for money. Economists think tourism can continue to grow into infinity.
But'we have to realize that nothing can grow forever. This unchecked growth only
accelerates us on a suicidal path.”

The 10" Annual Caribbean Conference on Sustainable Tourism runs though May 1, 2008 at
Beaches Turks & Caicos Resort & Spa (by Sandals), a Green Globe Certified hotel. The
conference, organized by the Caribbean Tourism Organization in collaboration with the
Turks & Caicos Tourist Board and the Caribbean Hotel Association, is designed to provide
attendees with information on the development and implementation of tourism practices in a
responsible manner.

More than 150 delegates registered for this year’s conference, an increase of 50 percent over
the previous year. For more information or to see live streaming video of sessions, go to
www.onecaribbean.org. ‘




-more-
Suzuki Keynotes Caribbean Sustainable Tourism Conference/3
Sponsors

Sponsors supporting this year’s Caribbean Conference on Sustainable Tourism Development
include Ashtrom International Ltd, TC Invest, Salt Cay Development Ltd, Wymara Turks &
Caicos, Casablanca Casino, Johnston International, Provo Power Company Ltd., Silver Deep,
Islands Magazine, Cayman Islands, Texaco, Tropical Shipping, Digicel Turks & Caicos, Elite
Traveler Magazine and The Caribbean Hotel Association.

About Turks & Caicos

The 40 islands of the Turks & Caicos, of which eight are inhabited, are renowned for their
award-winning beaches, diving and array of world-class resorts. Additional activities include
tennis, golf and horseback riding. The islands feature a variety of spa and body treatment
services and are home to the world’s only conch farm. There are three daily 90-minute direct
flights from Miami, a US Airways direct flight from Charlotte, daily flights from New York
and weekly flights from Boston, Philadelphia, Atlanta, Dallas/Fort Worth and Toronto. For
more information on travel, visit the Turks & Caicos Islands Tourist Board Web site at
www.turksandcaicostourism.com or call (800) 241-0824.

About the Caribbean Tourism Organization

The Caribbean Tourism Organization (CTO), with the headquarters in Barbados and marketing operations
in New York, London and Toronto, is the Caribbean’s tourism development agency and comprises
membership of over 30 governments and a myriad of private sector entities.

The CTO’s mission is to provide to and through its members, the services and information needed for the
development of sustainable tourism for the economic and social benefit of the Caribbean people.

The organization provides specialized support and technical assistance to member countries in the areas of
marketing, human resource development, research and statistics, information technology and sustainable
tourism development. The CTO disseminates information on behalf of its member governments to
consumers and the travel trade.

The CTO’s New York office is located at 80 Broad St., 32nd Floor, New York, NY 10004, USA: Tel:
(212) 635-9530; Fax: (212) 635-9511; E-mail: ctony@caribtourism.com; CTO’s London office is located
at The Quadrant, Richmond, Surrey TW9 1BP, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948
0067; E-mail: ctolondon@caribtourism.com; CTO Canada is located at 2 Bloor Street West, Suite 2601
Toronto, Ont. M4W 3E2, Canada. Tel: (416) 935 0767; Fax: (416) 935-0939; E-mail:
ctotoronto@caribtourism.com. CTO Headquarters is located at One Financial Place, Collymore Rock, St,
Michael, Barbados; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: ctobarbados@caribtourism.com.
For more information, please visit www.caribbeantravel.com or www.onecaribbean.org.
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REGIONAL TOURISM FACES NEW REALITY SAYS ENVIRONMENTAL
EXPERT

PROVIDENCIALES, Turks & Caicos Islands, April 29, 2008 — The Caribbean region faces

a new reality for tourism in an era of climate change, a leading environmental researcher has
warned.

Senior research associate from Oxford University’s Centre for the Environment, Dr. Murray

Simpson said this new reality includes a potential geographic and seasonal shift in tourism
demand which could take tourists away from the region.

He also cautioned that unless steps are taken to reverse climate change, the Caribbean region
can expect severe weather conditions that will place its tourism sector at risk

“Air temperature, sea surface temperature, a rise in sea level, coastal erosion, changes in
levels of precipitation, and an increase in intensity and frequency of extreme events such as
drought, flood, storm surge, and hurricanes are all indicative of both gradual and extreme
impacts of unchecked climate change,” Dr. Simpson told delegates attending the 10™ Amual

Conference on Sustainable Tourism Development (STC-10) here. z B

e
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Speaking on the subject, Challenges for the Caribbean Coastal Tourism Environment, t‘é’e i

environmental researcher said it was unfortunately that the Caribbean should bear the brufif, =

of unchecked environmental issues because region is not a major contributor to global &

o
warming. : : %*i
, =
“The Caribbean generates a very small carbon footprint itself, yet it is 1nord1nately 1mpacted:
by this global challenge,” Dr. S1mpson said. E

He strongly recommended mitigation rheasures to achieve carbon neutrality for businesses
and institutions. These include eliminating the emission of greenhouse gases by resisting
activities that are not entirely necessary.

~“We can reduce the emission of greenhouse gases by focusing on energy efficiency practices

in specific activities,” said Dr. Simpson. “We can also substitute practices that are
responsible for a big amount of greenhouse gases emissions with practices that have a lower
climate footprint. An institution or business unit can then offset remaining emissions to
achieve full climate neutrality.”

The 10™ Annual Caribbean Conference on Sustainable Tourism is organized by the
Caribbean Tourism Organization in collaboration with the Turks & Caicos Islands Tourist
Board and the Caribbean Hotel Association. It is designed to provide attendees with
information on the development and implementation of tourism practices in a responsible
manner. The conference ends on Thursday. For more information or to see live streaming
video of sessions, go to www.onecaribbean.org.

-more-
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Sponsors

Sponsors supporting this year’s Caribbean Conference on Sustainable Tourism Development include
Ashtrom International Ltd, TC Invest, Salt Cay Development Ltd, Wymara Turks & Caicos, Casablanca
Casino, Johnston International, Provo Power Company Ltd., Silver Deep, Islands Magazine, Texaco,
Tropical Shipping, Digicel Turks & Caicos, Elite Traveler Magazine and The Caribbean Hotel Association.

About Turks & Caicos

The 40 islands of the Turks & Caicos, of which eight are inhabited, are renowned for their award-winning
beaches, diving and array of world-class resorts. Additional activities include tennis, golf and horseback
riding. The islands feature a variety of spa and body treatment services and are home to the world’s only
conch farm. There are three daily 90-minute direct flights from Miami, a US Airways direct flight from
Charlotte, daily flights from New York and weekly flights from Boston, Philadelphia, Atlanta, Dallas/Fort
Worth and Toronto. For more information on travel, visit the Turks & Caicos Islands Tourist Board Web
site at www.turksandcaicostourism.com or call (800) 241-0824.

About the Caribbean Tourism Organization

The Caribbean Tourism Organization (CTO), with the headquarters in Barbados and marketing operations
in New York, London and Toronto, is the Caribbean’s tourism development agency and comprises
membership of over 30 governments and a myriad of private sector entities. The CTO’s mission is to
provide to and through its members, the services and information needed for the development of
sustainable tourism for the economic and social benefit of the Caribbean people.

The organization provides specialized support and technical assistance to member countries in the areas of
marketing, human resource development, research and statistics, information technology and sustainable
tourism development. The CTO disseminates information on behalf of its member governments to
consumers and the trave] trade. For more information, please visit www. car1bbeantravel com or
www.onecaribbean.org.
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BONAIRE NATIONAL MARINE PARK WINS ISLANDS MAGAZINE —
CARIBBEAN TOURISM ORGANIZATION SUSTAINABLE TOURISM AWARD

PROVIDENICALES, Turks & Caicos Islands, April 30, 2008 — The Bonaire National
Marine Park, known as a “Diver’s Paradise,” is the recipient of the Islands Magazine/
Caribbean Tourism Organization (CTO) Sustainable Tourism Award for 2008.

The Marine Park received the award today during a special presentation at the 10th Annual
Caribbean Conference for Sustainable Tourism.

The Bonaire National Marine Park is one of the few actively managed and self-funded marine
protected areas in the world. It was cited for developing a perfect sustainable tourism model
where conservation management, tourism needs and community benefits are balanced.

Islands Magazine and the CTO recognized the Marine Park for meeting its main objective: to
maintain and restore the health and biological diversity of Bonaire’s reefs while promoting non-
destructive tourism activities. More than 38,000 visitors experience the park each year and it
routinely listed in the top five destinations for the Caribbean. Admission fees, commercial and
private moorings, donations and grants account for the park’s funding.

The Marine Park includes 6,450 acres of extensive coral reefs, sea-grass and mangrove
ecosystems, and excels in the protection of its natural wonders. In addition, it has eliminated all
destructive practices such as anchoring and spear-fishing, and Bonaire’s healthy and diverse reefs
now support a variety of non-destructive tourism activities whose impacts are carefully monitored
by the park.

The award was presented by Mr. Ty Sawyer, the Editorial Director for Islands Magazine.
Bonaire’s Lieutenant Governor Herbert Domacasse accepted the award on behalf of the island.

“We challenge the world to follow our example,” said Mr. Domacasse in his acceptance speech.
“This small island which one can barely see on the world map cannot save it alone. We have to
do it together. We owe this to the future generations.”

The 10" Annual Caribbean Conferencé on Sustainable Tourism is organized by the
Caribbean Tourism Organization in collaboration with the Turks & Caicos Islands Tourist
Board and the Caribbean Hotel Association. The conference ends on Thursday. For more
information or to see live streaming video of sessions, go to www.onecaribbean.org.
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10 ANNUAL CARIBBEAN CONFERENCE ON SUSTAINABLE TOURISM DRAWS
STRONG GLOBAL PARTICIPATION
BRIDGETOWN, Barbados, April 25, 2008 — Organisers of the 10™ Annual Caribbean Conference
on Sustainable Tourism Development (STC-10) are reporting a sharp increase in registered delegates ahead
of the opening of April 28 — May 1 event in the Turks & Caicos Islands.
More than 150 delegates have already registered for the conference, up by 50 percent over the same

period last year, according to the Caribbean Tourism Organization (CTO). The CTO is expecting additional

-delegates to register right up to the conference’s kick off on Monday.

According to CTO Secretary General Vincent Vanderpool-Wallace, the strong response to the
conference is a clear indication of the importance the region places on the sustainable development and its
relationship to the Caribbean’s tourism industry, the economic pillar of the region.

“The Caribbean has recognised that a growing number of travellers go to destinations that practice
sustainable development,” said Vanderpool-Wallace, who will moderate of one of several educational
panels taking place during the conference. “Therefore, policy makers and others iﬁ the tourisrﬁ sector are
continuing to explore wéys to enhance and sustain the tourism product.”

We’ve created a compelling programme that incorporates some of the top experts, both in the

region and worldwide. The strong response we’ve received is a good sign that people are taking this issue

. very seriously.”

One highlight of the conference will be the keynote address by Dr. David Suzuki, the renowned
Canadian geneticist and environmental scienﬁst. Dr. Suzuki is the co-founder of the David Suzuki
Foundation, whose mission is to promote energy efficiency and ecological fiscal reform. He rose to
international fame in 1979 as host of The Nature of Things, an award-winning science programme
syndicated in over 50 countries. The Canadian government, The United Nations, and numerous universities
are among those who have recognised his efforts to educate the public on issues such as climate change.

The 10th Annual Caribbean Conference on Sustainable Tourism Development is organised by the
CTO in collaboration with the Turks &-Caicos IslandsTourist Board and the Caribbean Hotel Association
(CHA). Its audience includes members of the media, travel agents and key members of the CaribBean

tourism sector. For more information or to register for the conference, visit www.OneCaribbean.org.

-more-
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Sponsors

Sponsors supporting this year’s Caribbean Conference on Sustainable Tourism Development include Ashtrom
International Ltd, TC Invest, Salt Cay Development Ltd, Wymara Turks & Caicos, Casablanca Casino, Johnston
International, Provo Power Company Ltd., Silver Deep, Islands Magazine, Texaco, Tropical Shipping, Digicel Turks
& Caicos, Elite Traveler Magazine and The Caribbean Hotel Association.

About Turks & Caicos

The 40 islands of the Turks & Caicos, of which eight are inhabited, are renowned for their award-winning beaches,
diving and array of world-class resorts. Additional activities include tennis, golf and horseback riding. The islands
feature a variety of spa and body treatment services and are home to the world’s only conch farm. There are three
daily 90-minute direct flights from Miami, a US Airways direct flight from Charlotte, daily flights from New York and
weekly flights from Boston, Philadelphia, Atlanta, Dallas/Fort Worth and Toronto. For more information on travel,
visit the Turks & Caicos Islands Tourist Board Web site at www.turksandcaicostourism.com or call (800) 241-0824.

About the Caribbean Tourism Organization

The Caribbean Tourism Organization (CTO), with the headquarters in Barbados and marketing operations in New
York, London and Toronto, is the Caribbean’s tourism development agency and comprises membership of over 30
governments and a myriad of private sector entities.

The CTO’s mission is to provide to and through its members, the services and information needed for the development
of sustainable tourism for the economic and social benefit of the Caribbean people.

The organization provides specialized support and technical assistance to member countries in the areas of marketing,
human resource development, research and statistics, information technology and sustainable tourism development.
The CTO disseminates information on behalf of its member governments to consumers and the travel trade.

The CTO’s New York office is located at 80 Broad St., 32nd Floor, New York, NY 10004, USA: Tel: (212) 635-9530;
Fax: (212) 635-9511; E-mail; ctony@caribtourism.com; CTO’s London office is located at The Quadrant, Richmond,
Surrey TW9 1BP, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail:
ctolondoh@caribtourism.com; CTO Canada is located at 2 Bloor Street West, Suite 2601, Toronto, Ont. M4W 3E2,
Canada. Tel: (416) 935 0767; Fax: (416) 935-0939; E-mail: ctotoronto@caribtourism.com. CTO Headquarters is
located at One Financial Place, Collymore Rock, St, Michael, Barbados; Tel: (246) 427-5242; Fax: (246) 429-3065; E-
mail: ctobarbados@caribtourism.com. For more information, please visit www.caribbeantravel.com or

www.onecaribbean.org,
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WORLD RENOWNED ENVIRONMENTALIST DELIVERS IMPASSIONED
PLEA TO REDUCE CARBON FOOTPRINT
Dr. David Suzuki Delivers Keynote Address to Industry and Government Leaders at
opening of Sustainable Tourism Conference

PROVIDENCIALES, Turks & Caicos Islands, April 29, 2008 — One of the world’s most
vocal environmental activists delivered an impassioned plea to delegates at the 10% Annual

Caribbean Conference on Sustainable Tourism today: minimize our footprint on the Earth
before it is too late.

Dr. David Suzuki, the Canadian geneticist, best-selling author and television host, opened the
conference as its keynote speaker before a capacity crowd, which included heads of state
from various Caribbean Tourism Organization (CTO) member countries. Dr. Suzuki
challenged these leaders, and all gathered in the room, to not sacrifice the future for short-
term economic gain.

“Sustainability is finally being taken seriously by governments and corporations,” said Dr.
Suzuki. “Sustainability is about living within our means and not compromising opportunities
for future generations. Unfortunately in the past neither politicians nor the corporate sector
have made this a priority. Politicians have to get re-elected, corporations focus on bottom
line profits and children don’t vote, so their future tends to drop off the agenda.”

According to Dr. Suzuki, “Island people, better than most, understand limits, and that
resources are finite. Looming ahead for the entire world is the great crisis of our econofy, ..,

peak oil, the moment when available oil supplies are all known and being exploited so éat i3

supplies will inexorably fall. : o

S
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“The twin crises of ecological degradation and falling oil supplies will have massive o
repercussions for all countries, but none more so than those of the Caribbean and espec1a11y

the tourism industry” said Dr. Suzuk1 5
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‘Dr. Suzuki cited the challenges facing the airline industry in the coming years. “Air traved
leaves the heaviest carbon footprint among all modes of transportation and skyrocketingfuel
prices are already having explosive effects ” he said.

168 W

Dr. Suzuki is the co-founder of the David Suzuki Foundation, whose mission is to promote
energy efficiency and ecological fiscal:reform. He rose to international fame in 1979 as host
of The Nature of Things, an award-winning science programme syndicated in over 50
countries. His efforts to educate the public on issues such as climate change have been
recognized by the Canadian government, The United Nations, and numerous universities. Dr.
Suzuki has authored over 40 books, including the best-seller The Sacred Balance:
Rediscovering Our Planet in Nature.

-more-
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“In the 3.9 billion years that life has existed on Earth, we are the first species capable of such
destructive power that we are changing the biological, physical and chemical features of the
planet on a geological scale,” observed Dr. Suzuki. “We are altering the chemistry of the
atmosphere with 30 percent more carbon dioxide in the air now than 150 years ago. It is
dissolving in oceans as carbonic acid, acidifying water and threatening plankton.”

Dr. Suzuki, in part, blamed unchecked growth and unrealistic economic expectations for the
threat the Earth faces today.

“Unfortunately, economists believe economies can grow forever to meet this population’s
needs,’ said Dr. Suzuki. “They can’t. With that belief system we must eventually ask
ourselves, how much is enough? Are we happier with more stuff?”

Citing some alarming statistics, Dr. Suzuki warned of the dire consequences of continued
abuse of the environment.

“Over half of the planet’s forests are gone and in 30 years we may have no large, intact
forests left,” he said. “An estimated 50,000 species become extinct every year and the oceans
are being depleted. Every large commercial marine species has been reduced by 90 percent.
If this continues there will be no commercially useful fish species by 2048.”

“ Despite the challenges, Dr. Suzuki praised the delegates for their efforts to address the

environmental issue at the conference and offered hope for a brighter future.

“Are there solutions? Absolutely,” he said. “We’ve just forgotten the most important lesson.
We are animals, connected to the rest of nature. Like other animals, we need clean air, water,
food — all the elements — to survive.

“We need to focus on our eco-footprint today,” said Dr. Suzuki. “The way we see the world
shapes the way we treat it. We can either look at the forest as sacred ground or timber as
pulp to be milled for money. Economists think tourism can continue to grow into infinity.
But we have to realize that nothing can grow forever. This unchecked growth only
accelerates us on a suicidal path.”

The 10™ Annual Caribbean Conference on Sustainable Tourism runs though May 1, 2008 at
Beaches Turks & Caicos Resort & Spa (by Sandals), a Green Globe Certified hotel. The
conference, organized by the Caribbean Tourism Organization in collaboration with the
Turks & Caicos Tourist Board and the Caribbean Hotel Association, is designed to provide
attendees with information on the development and implementation of tourism practices in a
responsible manner.

More than 150 delegates registered for this year’s conference, an increase of 50 percent over
the previous year. For more information or to see live streaming video of sessions, go to
www.onecaribbean.org.

-more-
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Sponsors

Sponsors supporting this year’s Caribbean Conference on Sustainable Tourism Development include
Ashtrom International Ltd, TC Invest, Salt Cay Development Ltd, Wymara Turks & Caicos, Casablanca
Casino, Johnston International, Provo Power Company Ltd., Silver Deep, Islands Magazine, Texaco,
Tropical Shipping, Digicel Turks & Caicos, Elite Traveler Magazine and The Caribbean Hotel Association.

About Turks & Caicos

The 40 islands of the Turks & Caicos, of which eight are inhabited, are renowned for their award-winning
beaches, diving and array of world-class resorts. Additional activities include tennis, golf and horseback
riding. The islands feature a variety of spa and body treatment services and are home to the world’s only
conch farm. There are three daily 90-minute direct flights from Miami, a US Airways direct flight from
Charlotte, daily flights from New York and weekly flights from Boston, Philadelphia, Atlanta, Dallas/Fort
Worth and Toronto. For more information on travel, visit the Turks & Caicos Islands Tourist Board Web
site at www.turksandcaicostourism.com or call (800) 241-0824.

About the Caribbean Tourism Organization

The Caribbean Tourism Organization (CTO), with the headquarters in Barbados and marketing operations
in New York, London and Toronto, is the Caribbean’s tourism development agency and comprises
membership of over 30 governments and a myriad of private sector entities.

The CTO’s mission is to provide to and through its members, the services and information needed for the
development of sustainable tourism for the economic and social benefit of the Caribbean people.

The organization provides specialized support and technical assistance to member countries in the areas of
marketing, human resource development, research and statistics, information technology and sustainable
tourism development. The CTO disseminates information on behalf of its member governments to
consumers and the travel trade.

The CTO’s New York office is located at 80 Broad St., 32nd Floor, New York, NY 10004, USA: Tel:
(212) 635-9530; Fax: (212) 635-9511; E-mail: ctony@caribtourism.com; CTO’s London office is located
at The Quadrant, Richmond, Surrey TW9 1BP, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948
0067; E-mail: ctolondon@caribtourism.com; CTO Canada is located at 2 Bloor Street West, Suite 2601,
Toronto, Ont. M4W 3E2, Canada. Tel: (416) 935 0767; Fax: (416) 935-0939; E-mail:
ctotoronto@caribtourism.com. CTO Headquarters is located at One Financial Place, Collymore Rock, St,
Michael, Barbados; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: ctobarbados@caribtourism.com.
For more information, please visit www.caribbeantravel.com or www.onecaribbean.org.
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